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1. Onuc HABYAJBLHOI JUCIUILIIHHA

HaiimeHnyBaHHS TOKa3HUKIB

lamy3p 3HaHB, CICIATBHICTS,
OIIII, ocBiTHBO-
KBaJTi(piKaiiHUMN pIBEHb

(cTyrmiHb)

XapaKkTepuCTUKa HaBYaIbHOI

IUCLAIUIIHA

JAeHHa (popMa HABYAHHS

KiabkicTs kpeauTis — 6

I'any3b 3HaHB:
07 Yopasmninas Ta

aJIMIHICTpYBaHHS

072 dinancu, OaHKIBCHKA
crpaBa, CTpaxyBaHHS Ta

(oHI0BUI PUHOK

O00B’s13K0Ba

Pik miagroroBku:

Monyais — 4
3
InpuBinyanbHe 3aBIaHHS — OIIIl
3arajJbHa KiJIbKICTH TOXUH «®DiHaHCH 1 KpeauT» Cemectp: IV
—180 rox.
Jlexuii

Ceminapcbki

84
TuKHEBUX IO/IMH: JladopaTopHni

IV- cemectp

ayJIUTOPHHX - 4 TOJ.

OcBiTHBO-KBaJTipiKANIHHUI
CTYNiHb!

daxoBH MOJIOIIIHN OaKaIaBp

Camocriiina podora

96 rop.

InpmBinyanbHi 3aB1aHHs:

Bua koHTpoOJIIO:
IV-i1 cemectp — 3aJIiK




3. CTpyKTypa HaBYAJIbHOI IMCUMILTIHI

Hazea monyimiB i Tem

Kinekicts roaun

Y Tomy umcmi

yCBOTO
ek | ceMm | mab | iHT c.p.
3microBuii MmoayJs 1. 6 - 6 - - -
Tema 1.1. [ToBTOpeHHS TEKCUYHOIO Ta TPAaMaTUYHOTO 2 i 5 i i i
Marepiany.
Tema 1.2. Komm’totep B CydacHOMY KHTTI. 4 - 4 - - -
3microBuii MoayJib 2. 66 i, 38 ; i, 28
Tema 2.1. BnamryBanus Ha po6oTy. Pe3tome. 10 - 6 - - 4
Tema 2.2. JlinoBe CHiIKyBaHHS. 14 - 10 - - 4
Tema 2.3. JlinoBa JOKyMEHTALis. 22 - 10 - - 12
Tema 2.4. Toprosi BUCTaBKH. 4 - 4 - - -
Tema 2.5. MaiiOyTHs ipodecis. 16 - 8 - - 8
3microBuii MoayJs 3. 94 - 26 - - 68
Tewma 3.1. I'pomi Ta ekoHOMIYHI BimHOCUHH. DYHKIIIT 42 i 10 ) i 39
TPOIIIEH.
Tema 3.2. ®inancu. bromkeTyBaHH . 30 - 10 - - 20
Tema 3.3.MenemxMenT. MapKeTHHT. 22 - 6 - - 16
3micToBuii MoxyJib 4. 14 - 14 - - -
Tema 4.1. Jlekcuko-rpaMaTH4HI BIIPaBH 32 TEMOIO. 8 - 8 - - -
Tema 4.2. [IpakTuuHe 3aCTOCYBaHHS MOBHUX 5
€JIEMEHTIB (PaxoBOTO CTUIIIO. - 2 ) - -
Tewma 4.3.ABTOMaTH3a1lisl HABUYOK YCHOT'O MOBJIEHHS 3
PO3MOBHUX TeM cemecTpy. [loBTOpeHHs Ta 2 - 2 - - -
y3arajibHEHHs] BUBUEHOI'O MaTepialy.
Tema 4.4.Ananiz KOHTpOIbHUX poOiT. [Tpuiiom 5
1103aayITUTOPHOIO0 YUTAHHS. B 2 ) B )
Pazom 3a IV cemectp(180=84+96) 180 - 84 - - 96
Pa3om no aucnunutini 180 - 84 - - 96




8. Camocriiina podora

Ne KinbkicTs
i Ha3pa Temu -
1. Mos MmaiibyTHs ipodecis. 4
2. AHTTIiChKa MOBa- MOBa JIIJIOBOTO CITIJIKYBaHHS. 4
3. Heo3nayenuii yac B aKTUBHOMY 1 TACUBHOMY CTaHi. 4
4. TpuBanuii yac B akTUBHOMY 1 TACHBHOMY CTaHi. 4
5. JlokoHaHUI Yac B aKTUBHOMY 1 TACUBHOMY CTaHi. 4
6. [louaroxk kap’epu. 4
7. PuHOK mpaiii. 4
8. L{iHOyTBOpEHHSI. 4
9. bankpy1rso. 4
10. | ExoHOMIKa sIK HayKa. 4
11. | Exonowmika Ta Gi3Hec. 4
12. ExonoMiuHa qisUIBHICTD. 4
13. | JlimoBe CHiJIKyBaHHS. 4
14. | I'pomri Ta icTopisi TpoIIei. 4
15. bankiBcrka cuctema Ykpainu. 4
16. OrpanizaiiifHa CTPyKTypa YIpaBIiHHS TiITPUEMCTBOM. 4
17. | bi3Hec KOHTpaKTH. 4
18. | Po3npibua Toprisis. 4
19. | MixxHapo/iHa TOPTiBJIsl. 2
20. | MapkeTuHr Ta 30yT NpOIYyKIIii. 2
21. | MapkeTuHr Mikc. 2
22. | BupoOHUIITBO Ta MJIaHyBaHHS. 2
23. | @inancwu. 6
24. | diHaHCOBI YCTAHOBH. 2
25. dinaHCOBUN MEHEIKMEHT. 2
26. | I'pomoBuii pHHOK. 2
27. PuHKY 1IiHHUX Tanepis. 2
28. | PuHKM Ta BiICOTKOBI CTaBKH. 2

Pa3zom 3a IV cemecp

(o]
(o]




3ABJIAHHSI HA CAMOCTIHY POBOTY TA METOJANYHI PEKOMEHJALII JO ii
BUKOHAHHSI

CAMOCTIMHA POBOTA Nel
TEMA: MOSI MAWBYTHS CIHELIAJBHICTD

3aBaaHHs
1.IlpounTaiiTe Ta NMCHbMOBO NEPEKIATITH TEKCT:

I am a first-year student of the faculty of Economics. In four years | will become a
professional economist. Due to the rapid development of market economy, economists are in great
demand today. Our graduates can work as financial managers, executive managers, sale managers,
economists, accountants. Except economics we should have a profound knowledge and a thorough
training in mathematics, statistics, econometrics, macroeconomics, microeconomics and other
subjects. Knowing the economic laws of the development of the society, economist can solve many
problems facing our country. | hope | will manage to make my contribution to this process. The
more you know about the subject, the better career decisions you will be able to make. Economists
study the ways in which individuals and society choose to use limited resources, such as natural
resources, labor, factories, and machines, in an effort to satisfy unlimited wants. They are
concerned with the production, distribution, and consumption of goods and services and are
interested in helping society get as much satisfaction as possible from its limited resources.
Economists collect, process, and analyze data to determine the costs and benefits of using
resources in various ways. - 8 - Economists are employed in a number of different job settings.
About half of them are academic economists, who engage in teaching, writing and doing research
in colleges, and Universities. They also write textbooks and journal articles, develop and test new
theoretical models, provide consulting services to governments and businesses, and engage in
variety of other professional activities. The other half of all economists work for government or
business. Government economists collect and analyze information about economic conditions in
the nation and possible changes in government economic policies. Economists forecast tax
revenues and interest rates, analyze, who gains and who loses from particular changes, monitor
prices, compute total output and perform other useful tasks in the public sector. Business
economists work for banks, insurance companies, investment companies, manufacturing firms,
economic research firms, and management consulting firms. Some economists operate their own
economic businesses. They are called entrepreneurs. This is a French word that has been accepted
into the English language. Entrepreneurs are a mystery to some people, especially those who are
only comfortable with a nine-to-five existence and assured weekly paychecks and fringe benefits.
The entrepreneur is a business person who prefers to take calculated risks in order to be his or her
own boss. An individual hoping to start up a new company needs to have entrepreneurial flair or
talent, as well as good technical skills and financial skills, because they make a profit through risk-
taking or initiative. They are self-employed, and often work long hours for less pay than they
would if they were an employee of another company.

2. Give Ukrainian equivalents to the following words and word-combinations:
Far beyond its borders, customs, accounting, audit and taxation, labour economics, international
commerce, day-time student, correspondence students, postgraduate programme, collaborate with,
rapid development, individual businesses, do business, to suggest methods and ways, widely
required profession, to employ economists, profound knowledge, to make more efficient use, to
be in great demand, available resources, to practice economy, to make contribution.

Jlitepatypa:
Imax B.K. "Anrniiiceka moBa" ¢ 149-150

JlogaTkoBa J'IiTeDaTVDaZ CJIOBHUKHU

Bumoru 510 3HaHb. CTyICHTH TOBWHHI 3HATH
- ICKCUKY 3 TEMHU;
- OCHOBHI ITOHATTSI 31 CIEMIAIbHOCTI, MEHEPKMEHTY, MApKETHHTY, EKOHOMIKH TOIIIO;




- 3HATH OCHOBHI ()OHETHYHI, TpaMaTHU4Hi, JIGKCUYHI ¥ CTHJIICTHYHI OCOOJMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBIISATH 1HO3EMHOIO MOBOIO;

-3HAaTH OCOOJMBOCTI TEpEeKIaay; BMITH MEPEKIaJaTH OPHUTIHAJIbHI TEKCTH 31 CJIOBHHKOM 1 0e€3
HBOT'O, PO3YMITH 3MICT IPOYUTAHOTO.

2.3anuTaHHs IS CAMOKOHTPOJIIO.

1. What do economists study? 2. What job settings are economists employed in? 3. What are the
spheres of activities of: - academic economists? - government economists? - business economists?
4. How do entrepreneurs differ from above mentioned economists? 5. What traits is a succesful
businessman supposed to possess?

®opMa KOHTPOJIIO:

1. YcHuii onut.

2. [lepeBipka KOHCIIEKTY.

CAMOCTIMHA POBOTA Ne2
TEMA: AHI'JIIMCBKA MOBA - MOBA JIUIOBOI'O CITJIKYBAHHS

3aBraHHs
1.IlpounTaiiTe Ta NMCHbMOBO NMEPEKJIATITH TEKCT .

An application form or a letter of application tells an organization whether or not an
applicant is worthy of an interview or a test of some kind. An applicant who is deemed suitable
then becomes a candidate for an interview. Many organizations require applicants to write a cover
letter explaining why they are interested in the vacant post and how they propose to justify the role
they think they could play in it. This approach enables the organization to see how well applicants
can argue a case for themselves in a letter, but it has a disadvantage that the information provided
is controlled by the applicant — he can leave out points which may not help his case and build on
those which do. Thus most organizations prefer to design their own application forms, so as to
require applicants to set out the information about them in a standardized way.

Application forms vary considerably in the way they are set out. Some require prospective
candidates to answer routine questions in a form that gives them no opportunity to discuss their
motives for applying or to talk about themselves in a general way. Others are very open-ended in
their format and require applicants to expand at some length on them and on how they see the job.

2. 3HaiiAiTh y TeKCTi aHITiHCHKI eKBiBAJIEHTH HACTYNHUX CJiB Ta CJIOBOCHOJYK:

OyTH BapTHM YOTOCh, PO3pOOIATH BIacHI (POPMHU, MIAXOIUTH, IKABUTUCS BAKAaHTHOIO MOCAJIOI0,
CYNMPOBOKYBAJIbHUM JIUCT, BUMaraTH, BUIpPABAATH pOJIb B KOMMaHii, HagaHa iHdopmarlis,
po3ramryBaTH iHQoOpMaIlito, MiaXix, MalOyTHIN KaHAWAAT, HEAONIKH, CTaHAAPTHHH CIOCi0,
BIJIIIOBIJAaTH Ha [OBCIKIECHHI ITUTAHHA.

Jlitepatypa:
Mmak B.K. "Anrniiiceka moBa" ¢ 13-16

I[O,Z[aTKOBa HiTCDaTVDaZ CJIOBHUKHU

Bumoru g0 3ua#b. CTy/I€HTH TOBUHHI 3HATH

- IEKCUKY 3 TEMH,

- OCHOBHI MTOHATTSI 31 CIIEMIAIbHOCTI, MEHEDKMEHTY, MAPKETUHTY, EKOHOMIKH TOIIO;

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTH4HI, JIGKCHYHI ¥ CTHJIICTUYHI OCOOJMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBIISATH 1HO3EMHOIO MOBOIO;

-3HaTH OCOOJIMBOCTI MEPEeKJIaay; BMITH MEPEeKIaJaTH OPUTIHAIBHI TEKCTH 31 CIIOBHHKOM 1 0e3
HBOT'O, PO3YMITH 3MICT IPOYUTAHOTO.




3anuTanHs JJIs1 CAMOKOHTPOJIIO.

1. What does the application form tell about?

2. How is the information in the application form set?

3. Why do most of the companies ask applicants to write a cover letter?
4. What kind of questions do application forms contain?

dopMa KOHTPOJIIO:

1. Ycuuii omnur.
2. [lepeBipka KOHCTIEKTY.

CAMOCTIMHA POBOTA Ne3
TEMA: HEO3HAUEHUN YAC B AKTUBHOMY TA ITACUBHOMY CTAHI

3aBIaHHA
1. 1Cxnacmu onopruni koncnexm 3 memu The Present Indefinite Tense (Active

Affirmative Interrogative Negative
I go to the institute. Do 1 go to the institute? I do not go (I don’t go)
You go to the institute. Do you go to the institute? You do not go (You don’t go)

He goes to the institute. Does he go to the institute? He does not go (He doesn’t go)
She goes to the institute. | Does she go to the institute? She does not go (She doesn’t go)
It goes to the kindergarten. | Does it go to the kindergarten? | It does not go (It doesn’t go)
We go to the institute. Do we go to the institute? We do not go (We don’t go)
You go to the institute. Do you go to the institute? You do not go (You don’t go)
They go to the institute. Do they go to the institute? They do not go (They don’t go)
Present Indefinite o3nauae miro, sika BiIOYBA€ThCs B3araji, a HE B MOMEHT MOBJICHHS, BOHA €
HIOBTOPIOBAHOK 200 MOCTIHHOI CTOCOBHO TENEPINTHHOTO Yacy:
I usually go to the institute early
He comes at the laboratory at six o’clock.
She studies at this university.
- Present Indefinite BxuBaeThCs IS BUpAXKEHHS [il, IKa XapaKTEPHU3Y€E IMiIMET IMOCTIHHO
a00 MPOTATOM TENEPIIIHBOTO MEPioay Yacy:
You speak English very well.
She works very badly.
Present Indefinite BxuBaeThcs aist BHpakeHHsS [ii abo cTaHy, sKi He OOMEXEHI SIKUMHCH
YaCOBUMH PaMKaMH 1 BiZIOyBalOTHCS HE3AJICKHO BiJI BOJII JIFOIUHU:
Sugar dissolves in water.
Present Indefinite BxxuBaeThCs Ui BUPaKCHHs Jii, sKa BiJIOYBA€ThCSI B MOMEHT MOBJICHHS, 3
JiecoBaMu, IO He BiKUBaIOThCs y popmi Continuous: to see, to know, to hear, to feel, to hate, to
like, to love, to understand:
I don’t see anything.
She doesn’t understand him.
Present Indefinite Takox BXHBA€TbCSA IS BUPAKEHHsS 3alUlaHOBaHOI MaHOyTHBOT il
(3me6inpIIoro 3 JaiecioBaMu, IO O3Ha4yaloTh pyx: 10 QO imu, ixamu; 10 COMe npuxodumu,
npubdysamu; t0 leave 6id iscoxcamu; to start eupywamu; to arrive npudysamu Ta iu.)
I leave university in two years.
Our experiment begins next Tuesday.

Adverbs of frequency
([Ipucnienuxu yacmomu,)
i mpucaiBHUKY € XapaKTEPHUMH ISl TENEPIIIHHOTO HEO3HAUEHOTO Yacy:
Always 100% 3aBxxau
Usually 75% 3a3Buuait




Often
Sometimes
Seldom
Never

50% wuacTo
25% iHKOIH
10% pinko
0% HiKOIH

MuHyJnii Heo3HAYeHNH Yac
(The Past Indefinite Tense)

Past Indefinite — yacoBa dopma miecioBa, sika BUpaxae [ito, 110 BiOyBatacs B MHHYJIOMY.
3a crocobom yrBopenHs Past Indefinite giecioBa B aHMITIHCHKIH MOBI TOUISIOTHCS HA MPABHJIbHI
Ta HeNMPaBWIbHI.

Affirmative Interrogative Negative

| worked Did I work? I did not work. — I didn’t work.

You worked Did you work? You did not work. — You didn’t work.
He worked Did he work? He did not work. — He didn’t work.

She worked Did she work? She did not work. — She didn’t work.

It worked Did it work? It did not work. — It didn’t work.

We worked Did we work? We did not work. — We didn’t work.
You worked Did you work? You did not work. — You didn’t work.
They worked Did they work? They did not work. — They didn’t work.

Past Indefinite npaBujbHuUX giecaiB
Past Indefinite mpaBuiIbHHMX [i€CIIB YTBOPIOETHCS AOAAaBaHHAM 10 iHQIHITHBA (CIOBHUKOBOI
bopmu) 6e3 yactku t0 3akinueHHs —d.
[MpaBuna npasonucy Past Indefinite npaBunbHUX AieciiB:
a) 3aKiHueHHs —e iH(}iHiTHBa 3HHKa€E nepen —ed:
to love —loved  to hate — hated
0) OykBa —Y, sKiif Iepeye MPUTOIOCHA, Tepe 3aKiHueHHIM —ed 3MiHIOEThCS Ha 1.
to study — studied  to fly —flied
B) KIHIICBA MNPHUroJIOCHA OyKBa, SKid Tepeaye KOPOTKWH HArojJOUICHUH TOJIOCHHH 3BYK,
TIOJTBOFOETHCSI:
to stop — stopped

Past Indefinite HempaBuJIBLHUX gi€cIiB
Past Indefinite HempaBWJILHHX Ii€CITIB YTBOPIOETBCS IMO-Pi3HOMY, 37COUIBIIOTO YepryBaHHAM
TOJIOCHUX 1 TIPUTOJIOCHUX KOPEHSL:
to write —wrote  to drive —drove  to swim —swam  to buy — bought
Past Indefinite nesikix HenmpaBUIIBHHX Ji€ciiB 30iraeThes 3 popMmoro iH}iHITHBA Oe3 yacTKu t0:
To put —put  to shut — shut
®opmu Past Indefinite giecnis to be i to o yrBOpmHCs Bix iHIINX KOpEHIB:
to be — was, were
to go — went
Iuransua ¢opma Past Indefinite mpaBuiabHUX i HempaBUJIBHUX Ti€CHIB YTBOPIOETHCS 3
nonomixkHoro aiecioBa to do B Past Indefinite (did) Ta in¢initTuBa ocHOBHOTrO Ji€cioBa 03
yacTkH 10. JIormoMiXHE Ti€CIOBO CTABUTHLCS MEPE]T MiAMETOM:
Did you go to the institute yesterday?
When did you design this device?
3anepeuna ¢opma Past Indefinite yreoproerscst 3 ronomixknoro nieciosa to do B Past Indefinite
(did), 3anepeunoi yactku NOt Ta iH}iHITHBA OCHOBHOTO Ji€cioBa 0e3 yacTKH tO:
The specialists didn’t create materials with variable porosity.
Past Indefinite BikuBaeThbest 1151 BUPaKEHHS OAHOPa30BOi abo MOCTIiHOI Ail B MuHysnomy. Yac
MUHYJIOT /i1 4aCTO YTOYHIOETHCS 00CTaBUHHUMHM ciioBaMu Yesterday yuopa,; last week mumnynozo
mudcns; last year mopix; last summer munynoco rima; three days ago mpu oui nomomy; the
other day neoasno,; just now minexu wo, in 1996 i 1.1.
These young men graduated from the university last year.
Past Indefinite BxxuBa€eThCs A1 BUPAXKCHHS PSTY TOCHIIOBHUX JIi Y MUHYJIOMY:



Yesterday they drilled the hole, then enlarged it with a rotating single-point cutter and gave it to
the laboratory.
Past Indefinite BxxuBaeThCs A1 BUpaXKEHHS TIOBTOPIOBAHOI i1 B MUHYJIOMY:
Mike was at the University every morning.
Maji0yTHiil HeO3HAYEeHU Yyac
(The Future Indefinite Tense)

Affirmative Interrogative Negative

I shall go. Shall 1 go? I shall not go. — I shan’t go

You will go. Will you go? You will not go. — You

He will go. Will he go? won’t go.

She will go. Will she go? He will not go. — He won’t

It will go. Will it go? go.

We shall go. Shall we go? She will not go. — She

You will go. Will you go? won’t go.

They will go. Will they go? It will not go. — It won’t go.
We shall not go. — We
shan’t go.

You will not go. — You
won’t go.
They will not go. — They
won’t go.

Future Indefinite (MaiiOyTHiii Heo3HAYEHHUI Yac) YTBOPIOETHCS 3a JOMOMOTOK JIOMOMIKHHX
niecniB shall abo will 1 indiniTuBa 6e3 yacTku to.

[Hoxi momomixkue miecaoBo Will BKHBaeThCs T YTBOPEHHS y BCiX ocobax. Oco0ImMBO 4acTo 1e
TPAIUISIETHCS B AMEPUKAHCHKOMY BapiaHTi aHIIIHChKO1 MOBH (a Takox B Lllotnannii Ta Ipmanmnii).
B ycuomy wmosnenni 3amicte Shall, will 3Buuaiino BkuBaeTbes ckopodena ¢opma ‘I
(amoctpod+ll), sika Ha MUCEMI TIPUEAHYETHCS A0 MiMETA:

I’ll tell the results of our investigations tomorrow.

MaiiGyTHil HeO3HaUCHUH Yac 03HA4Ya€ OJJHOPA30BY, MOCTiHY 200 MOBTOPIOBAaHY Ai0 a00 CTaH y
MaliOyTHHOMY:

We shall study physics at the University.

Tomorrow they will study the work of this device.

VY nurtanehux peueHnsx shall (will) craButbes nepen migmeTom:

Will this book provide novel ways of describing the new concepts?

3amepeuna ¢opMa YTBOPIOETHCS 3a JIOMIOMOTOIO 3amepedeHHs NOt, sSKe CTaBUTHCS MiXK
JIOTIOMI>KHHM JIIECITIOBOM Ta 1H(QIHITHBOM:

I shall not do it in time. Ckopouena ¢opma: shan't (won't).

Jliteparypa:
Imak B.K. "Anrmiiiceka moBa" ¢ 183-185

JlomaTkoBa J'IiTeDaTVDaZ CJIOBHUKHU

Bumoru 110 3HaHb. CTyIEHTH MOBUHHI 3HATH

- IEKCUKY 3 TEMU;

- OCHOBHI MOHATTSI 31 CIIEMIAIbHOCTI, MEHEDKMEHTY, MAPKETUHTY, EKOHOMIKH TOIIO;

- 3HATH OCHOBHI ()OHETHYHI, TpaMaTHU4Hi, JICKCUYHI ¥ CTHJIICTHYHI OCOOJUBOCTI MOBH; BMITH
YUTATH 1 PO3MOBIISATH 1HO3EMHOIO MOBOIO;

-3HAaTH OCOOJMBOCTI TMEpeKIaay; BMITH MEPEKIaJaTH OPHUTIHAIBbHI TEKCTH 31 CJIOBHHKOM 1 0e€3
HBOT'0, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTaHHs I CAMOKOHTPOJIIO.




Popma KOHTPOJIIO:
1 VYcuwii onur.
2. TlepeBipka KOHCHEKTY.

CAMOCTIMHA POBOTA Ned
TEMA: TPUBAJIM YAC B AKTUBHOMY TA ITACUBHOMY CTAHI

3aB/aHHs

Cknacmu onopnuil koncnekm 3 memu Continuous tenses

Ha Bigminy Big waciB rpynu Indefinite, siki BXuBarOTbCcs ISl BUPAXKCHHS [ii CTOCOBHE
TENepilHbOr0, MUHYJIOro abo Mail0yTHHOTO Yacy, He BKa3ylO4H Ha XapakrTep nepeoiry aii, yacu
rpynu Continuous Bupa)aroTh Ji0 SK MPOoLEeC, TOOTO Jit0, MO BiOYBa€ThCs (TPUBAE) B MOMEHT
MOBJICHHsS abo B TemnepilHiii nepion yacy (Present Continuous), TpuBaia B SKUHACh MOMEHT Yd
nepion yacy B munysnomy (Past Continuous), TpuBaTMe B NEBHUH MOMEHT YH IEPiOJ 4acy B
Mmaitoyrapomy (Future Continuous).

Ockinbku TpuBasa popma BUpaXkae He3aKiHYCHY /1110, BOHA MEPEKIATA€THCS YKPATHCHKOI0 MOBOIO
J€CTIBHUMHU (hOPMaMH HEJJOKOHAHOTO BUY.

Yacu rpynmu Continuous yrBoprotoTkcsi 3 BinmoBigHux 4vaciB rpynu Indefinite nomomixxHOrO
niecioa to be ta mienpukMerHuKa TenepinHboro yacy (Present Participle) ocnoBroro aiecioBa.
Tenepimniii TpuBaanii yac
(The Present Continuous Tense)

Present Continuous yrBoproeTbcs 3a noromoro aiecioBa to be B Present Indefinite Ta

JTIEMPUKMETHHKA Tenepimuboro yacy (Present Participle) ocaoBHoro mieciosa.
Present Participle yrBoproeThcst 1o1aBaHHs 3aKiHUEHHS -iNg 10 iH(IHITHBa OCHOBHOTO JI€CIOBA
6e3 gactkm to: read + ing — reading; work + ing — working

Affirmative Interrogative Negative

I am working. — I’'m working. Am | working? I’m not working.
You are working. — You’re working. Are you working? You aren’t working.
He is working. — He’s working. Is he working? He isn’t working.
She is working. — She’s working. Is she working? She isn’t working.

It is working. — It’s working. Is it working? It isn’t working.

We are working. — We’re working. Are we working? We aren’t working.
You are working. — You’re working. Are they working? You aren’t working.
They are working. — They’re working. Are they working? They aren’t working.

VY nuTtaneHiK GopMi JOTIOMIXKHE JI€CTIOBO CTABUTHCS TIEPE]T M IMETOM:
Is she working at the physics laboratory now?
What are you doing?
VY 3anepeuniii (popMi MiCIs TOTOMIKHOTO JI€CTIOBA BXKHBAETHCS YacTka NOt:
They aren’t doing this experiment now.
VY nutanbHO-3aMepeYHUX PEYCHHSIX JOMOMIKHE JIECTIOBO CTABUTHCS MEPE MiIMETOM, a 4acTKa
Not — 1icis miaMmera:
Am | not preparing for my examinations?
B:xuBanns Present Continuous
Present Continuous BXXWUBAa€ETHCS Il BUPAKEHHS Jii, 1110 BiI0YBAETHCSI B MOMEHT MOBJICHHSI:
What are you writing — Il{o 6éu nuweme?
You are not listening to me. - Tu ne ciyxaew mene.
Present Continuous BXXHBa€eThCS I BUPAXKEHHS TPUBAJIOTL i1, 110 BiIOYBAETHCS B IEBHUI MEPiO/T
TETNEPIIIHBOTO Yacy, X04 i He 000B'I3KOBO B MOMEHT MOBJICHHSI.
What are you doing here in the laboratory? - I1Jo éu pobume mym, y nabopamopii?
I'm studying at the Technological Institute. - 4 suycs 6 mexnonoziunomy incmumymi.
Present Continuous BXXHMBA€THCS 11 BUPAKEHHsI TPUBAJIOI [il, 110 BiAOYBA€ThCS OJHOYACHO 3
HIIIOIO JTI€T0, sIKA BIAHOCUTHCS J0 TEHEPIITHBOTO Yacy:
I am happy when I'm reading. - X wacausuii mooi, konu uumaio.
What does he do when he's not writing? - Yuwm sin 3aiimaemocs, koau e nuwie?



Present Continuous (ssx i Present Indefinite) BxxuBaeTbcsi Isi BUPaKCHHS 3aIUIaHOBAHOT
MalOyTHBOI Aii, OCOOIMBO 3 Ji€CIOBaMH, IO O3HA4arOTh pyx: 10 QO imu, ixamu; 10 come
npuxooumu, t0 leave io'tocoxcamu, to arrive npubysamu; 1o start supywamu ta in. Y npomy
pa3i 000B'I3KOBO BKUBAIOTHCS OOCTABUHU Yacy:

We're leaving to the conference in the morning. - Bparnyi mu 610 isicosxcaemo na kongpepenyiro.
When are you coming back? - Konu éu nosepnemecs?

Is he coming tonight? - Bin nputioe cbo2ooni sseuepi?

HiecnoBo to go y Present Continuous 3 iH}iHITHBOM 1HIIOTO Ji€CIOBAa O3HAYAE HAMIP BUKOHATH
IiI0 B HaWOMMK4oMy MaiOyTHhOMY ab0 Hajgae il BIATIHKY OOOB'SI3KOBOCTI, HEMHHYYOCTI
BUKOHAHHS JIi1, TO3HAYCHO1 iH(IHITUBOM:

I am going to speak. - 4 6ydy cosopumu.

He is going to be an engineer. - Bin 36upaecmuvcsi 6ymu indceHepom.

Munyauii TpuBaIMi yac
(The Past Continuous Tense)
Past Continuous yTBOpIOEThCS 3a TOTIOMOIOI0 JIOTIOMIKHOTO fAiecioBa to be B Past Indefinite ta
JTIENPUKMETHHUKA TEMEPIIHbOTO Yacy OCHOBHOT'O J1€CIIOBA.

Affirmative Interrogative Negative
| was working. Was | working? I wasn’t working.
You were working. Were you working? You weren’t working.
He was working. Was he working? He wasn’t working.
She was working. Was she working? She wasn’t working.
It was working. Was it working? It wasn’t working.
We were working. Were we working? We weren’t working.
You were working. Were they working? You weren’t working.
They were working. Were they working? They weren’t working.

VY nutanbHil GopMi TOMTOMIKHE AIECITOBO CTABUTHCS TIEPE]T I IMETOM:
What were you telling him — Il{o éu posnosioanu tiomy?
VY 3anepeuniii popmi micis JOMOMIKHOTO JTI€CIOBA BXKUBAETHCS YyacTka Not:
I wasn’t working in the evening. — A ne npayiosas sseuepi.

B:kuBanns Past Continuous
Past Continuous BxuBaeThCs JIJIsl BUPAXKSHHS JIii, 1110 BiOyBajach, TpUBaja B IIEBHUI MOMEHT Y
muHysomMy. Ha ydac mii 3BM4aiiHO BKa3ylOTh TaKoK oOcTaBuHHI cioBa tumy at two o'clock, at
midnight, at that moment, at 5 o'clock, abo miapsiaHi peueHHs 3 aiECIOBOM-TIpUCYIKOM y Past
Indefinite:
He was working at our plant at that time. — B mou uac 6in npayroeaé na Hawiomy 3a800i.
They were talking about the new device when | came in. — Bonu ob206oprosanu nosuii npucmpitl,
KOMU 51 3aUULO8.
Past Continuous BXHBAETHCS ISl BUPAXKEHHS i1, 110 TPUBAJIa MPOTATOM SKOTOCh MEPioLy Yacy B
MUHYJIOMY:
Last week we were carrying out this experiment. — Munyroco muosicns mu nposoounu yei
eKcnepumeHm.

MaiiOyTHiil TpUBaJIUii Yac
(The Future Continuous Tense

Affirmative Interrogative Negative
I shall be working. Shall I be working? I shall not be working.
You will be working. Will you be working? You will not be working.
He will be working. Will he be working? He will not be working.
She will be working. Will she be working? She will not be working.
It will be working. Will it be working? It will not be working.
We shall be working. Shall we be working? We shall not be working.
You will be working. Will you be working? You will not be working.
They will be working. Will they be working? They will not be working.

Future Continuous yrtBoproeThcst 3a jgomomoror mgiecioBa to be B Future Indefinite Ta
JE€NPUKMETHUKA TETEPIITHBOTO YaCy OCHOBHOT'O Ji€CIIOBA.



VY nuraneHii popmi gomomixkae miecioso shall abo will ctaButsest epen miamerom:

Will they be working?

VY 3anepeuniii popmi micis gomomizkaoro gieciaosa shall (will )BxkuBaerbes 3amepeuna yacTka
not:

They will not be working.

B ycHOMY MOBIIEHHI 4acTo BXKMBAIOTBCS Ti caMi CKOpoueHHs, mo i y Future Indefinite. Future
Continuous BXXHUBAETHCS JIJIsI BUPAXKECHHS TPUBANIOI [Iii, 1110 BiJOyBaTHMEThCS B SAKUHCH MOMEHT
abo mepiof yacy B MaliOyTHOMY:

Meet me at two o'clock. I'll be looking out for you. - 3ycmpinemocs o dpyeiit 2o0uni. A uexamumy
Ha mebe.

We'll be working all morning. - Mu 6ydemo npayiosamu éece panox.

VY cyuyacHiit anrmiiicekiid MoBi Future Continuous 4acTo BKUBA€ThCS y TOMY K 3HAUCHHI, IO i
Future Indefinite, To6To Bupaskae MallOyTHIO Jif0:

He'll be going to the institute soon. - Bin ckopo xooumume 0o incmumymy.

Jlireparypa:
Imak B.K. "Anrmiiliceka moBa'"185-187

HonmaTkoBa sitepaTypa: CIOBHUKHU

Bumoru g0 3#a#b. CTyI€HTH TOBUHHI 3HATH

- ICKCUKY 3 TEMH;

- OCHOBHI TTOHSATTS 31 CTEIIaTbHOCTI, MEHEKMEHTY, MAPKETHHTY, €KOHOMIKH TOIIIO;

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTU4HI, JICKCHYHI ¥ CTHJIICTUYHI OCOOJMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBIIATH 1HO3EMHOIO MOBOIO;

-3HaTU OCOOJIMBOCTI MEpeKaay; BMITH MepeKiIaJaTH OPUTIHAIbHI TEKCTH 31 CIIOBHHKOM 1 0e3
HBOTO, PO3YMITH 3MIiCT IPOYUTAHOTO.

3anuTaHHsA JUIS CAMOKOHTPOJIIO.

dopMa KOHTPOIIO:
1 VYcHuii onur.
2. TlepeBipka KOHCIIEKTY.

CAMOCTIMHA POBOTA Ne5
TEMA: JOKOHAHUI YAC B AKTUBHOMY TA ITACUBHOMY CTAHI

3aByaHHs
Ckaacmu onopHui koncnexkm 3 memu Perfect tenses
JlokOHaH1 Yacu BUPaXKaloTh JI110, 110 BiAOYyIacs 10 IEBHOTO MOMEHTY UM MEPioly B TEHIEPIITHLOMY
yaci (Present Perfect), munymomy (Past Perfect), maitbyrapomy (Future Perfect), maiiGyTHbOMY
crocoBHO munyoro (Future-in-the-Past).
JlokoHaH1 Yacu 3BHUYANHO BUPAXKAIOTh HASBHICTH SIKOTOCH pe3yabTaTy [ii, TMOB'I3aHOi 3
HACTYITHUMHU TOiSIMHU.
JlokoHaHI Yacu YTBOPIOIOTHCS 3 BiJITIOBIIHUX HEO3HAUCHUX YaCiB JIOMIOMIXKHOTO JiecioBa to have
Ta JAienpUKMETHUKA MUHYoro yacy (Past Participle) ocHoBHoOrO nieciosa.

Tenepimuiii JokoOHAHUI Yac

(The Present Perfect Tense)

Affirmative Interrogative Negative

| have seen. — I’ve seen. Have | seen? | have not seen. — I haven’t seen.

You have seen. — You’ve seen. | Have you seen? | You have not seen. — You haven’t seen.
He has seen. — He’s seen. Has he seen? He has not seen. — He hasn’t seen.

She has seen. — She’s seen. Has she seen? She has not seen. — She hasn’t seen.

It has seen. — It’s seen. Has it seen?




We have seen. — We’ve seen. Have we seen? | We have not seen. — We haven’t seen.
You have seen. — You’ve seen. | Have you seen? | You have not seen. — You haven’t seen.
They have seen. — They’ve | Have they seen? | They have not seen. — They haven’t seen.
seen.
Present Perfect yrBoproetscst 3a momomororo miecioBa to have y Present Indefinite Ta
JienpuKkMeTHHKA MuHYyIoro vacy (Past Participle) ocHoBHoro miecioga.
Past Participle mpaBuibHHUX Ti€CTIB YTBOPIOETHCS JOJABAHHAM 10 iH(IHITHBA 3aKiHYeHHS -€d,
T00TO 32 (hopmoro Past Participle npaBuibHuX nieciiB He Biapi3HseTses Bix Past Indefinite Past
Participle HenpaBuIbHUX JIi€CITiB TpeOa 3amaM'ITaTH. (TUBITHCS TaOIHINO HETIPABHUILHHUX JI€CITIB)
B ycHOMY MOBJIEHH1 BXXKUBaIOThCS IEPEBAXKHO CKOPOUYEHI (POPMH.
VY nuTaneHii GopMi JOMOMIKHE JII€CIIOBO CTABUTHCS MEPE/T MiAMETOM.
V 3anepeuniii (popMi MiCis TOMOMIKHOTO JIIECTIOBA BXKUBAETHCS YacTKa not.
B:xusanns Present Perfect
Present Perfect BxxuBaeThes 111 BUpaKEHHS i1, IKa BiA0yIach 10 MOMEHTY MOBIICHHSI, 1 TO#, XTO
TOBOPUTH, MA€ Ha yBa3i pe3ynbTaT Li€i MUHYINOT 1ii, I BAKIMBICTh HA MOMEHT MOBJICHHS:
I have locked the door. - A 3amxnys dsepi (0sepi sapaz 3amkHeni).
She has gone to the laboratory. - Bowa niwna 0o nabopamopii. (3apas ii wema, 6oma 6
nabopamopii).
Yac nii, BupaxeHoi aiecioBoM y Present Perfect, 3ne0ibioro He 3a3Ha4aeThest, TOMY IO Y IICHTPI
yBaru pe3yJabTar fii, a He Jac ii mepeoiry:
What have they done? - I1Jo sonu 3poounu?
You have read more than /. - Bu vumanu 6invuie, Hisic 5.
Present Perfect BxxuBaeThCsl TaKOXK y PEYCHHSX 3 00CTaBUHAMU Yacy:
a) 110 O3HAYAIOTh MEPioj Yacy, SKUW IMOYaBCs B MHHYJIOMY 1 TPUBAB O MOMEHTY MOBJICHHS: UP
to now, up to the present 0o yvoco uacy, lately newooasno, 3a ocmanniu wac, recently ocmanmim
yacom, SO far oo yvoco uacy, since siomooi; not yet we ne:
Up to now we have read three English books. - /lo yvoco uacy mu npouumanu mpu aneniticoxi
KHUICKU.
Have you seen him recently? - Bu 6auunu iioco ocmannim wacom?
You haven't shown me your equipment yet. - Bu we ne nokasanu meni c60€ 001AOHANHSL.
0) 110 03HAYAIOTH MEPIOJT YaCy, KU IIe HE 3aKIHUUBCS:
today cwocooni; this week yvoco muoicns, this month ysozo micsaysa, this year yvoco poky, this
MOorning cvo200mi 6panyi Ta iH.:
They have not tested this device today. — Boru ne mecmysanu yeii npucmpiti cb0200Hi.
Have you seen our technologist today? - Bu 6auuiu nauo2o mexunonoza cbo200mi?
Have you designed the new device this morning? — Bu satimanucs npoexmysanusm HO8020
NPUCMPOIO CbO20OHI 8PAHYI?
3 UMy 00CTaBUHAMH Yacy BKHBaeThes Takox Past Indefinite, ane B oMy BUMaKy 1ie# epios
Yacy BXKe 3aKiHYMBCS a00 3aKIHIYETHCS:
A letter came from them today. - Cbo200mi 6i0 Hux naditiwos nucm.
Present Perfect BxuBaeThCsl TaKOXXK y pEYCHHSX 3 MPHUCIIBHUKAMHU HEO3HAYCHOTO dYacy i
YaCTOTHOCTI: eVEr koau-nebyon, NEVer uixonu, often uvacmo, seldom pioxo, already esorce, just
WOUHO:
I've often heard about this scientist. - 5 uacmo uys npo yvozo euenoeo.
We've just applied this table. - Mu woiino sacmocosysanu yro mabaiuyro.
3 1MMU MPHCITIBHUKAMK BXKHUBAETHCS Takosx Past Indefinite:
I told you already... - 4 sorce kazas sam...
I never worked there in my life. - 5 nixoau ne npayrosas mam 6 ceoemy scummi.
Present Perfect He BXuBaeThcsi 3 OOCTABUHHMMH CJIOBAaMH Ta CJIOBOCIIONYYCHHSMH, SKi
YTOYHIOIOTB Yac MUHYIOI 11ii, Hanpukian: yesterday suopa, the day before yesterday nozasuopa,
last week (month, year) mumnynoco muscus (micays, poxy), an hour ago 2coouny momy, two days
ago dea oui momy, on Monday y nouedinok, just Now woiro in July y aunui, in 1945 y 1941
poyi TOUIO, & TAKOXK y 3alMTAHHAX 3 MUTAIBHUM cjoBoM When. (3 Takumu 0OCTaBUHAMU Yacy
BxkuBaeThes Past Indefinite)




She explained the properties of this material two days ago. - Bona nosichuna énacmusocmi 4020
mamepiany 08a OHI Momy.
Present Perfect BxuBaeThbcsi Uil BUpPaKeHHs il ab0 cTaHy, 110 TPUBAE 3 SIKOTOCh MOMCHTY B
MHHYJIOMY X JI0 MOMEHTY MOBIICHHSL. Y 1IbOMY 3HaueHHi Present Perfect BxxuBaeThbcs nmepeBaxHoO
3 JIi€cI0oBaMu, 10 He MaroTh popmu Continuous:
I haven't seen you for a whole year. - 5 ne 6auue sac yinuil pix.
Where have you been since last Thursday? - [e mu 6ys 3 munynozo uemeepea?
How long have you been here? - Ckinvku uacy su nepebysacme mym?
I have long wanted to see this equipment. - 57 dasro xomina nobauumu nose 0b1a0HAHHA.
Ilepiox TpuBaocTi il 31e01bIIOr0 Mo3HavYaeTses npuiimenaukom for (for an hour npomseom
2o0unu, for ten years npomscom oecamu poxis, for a long time doseuii uac i m. 1.), a Ho4aToK
nii — cnoBowm since (since five o'clock 3 n'’amoi coounu, since Monday 3 noneoinka, since | saw
him 3 mozo uacy sk s tio2o 6auues i T. 11.).
MuHyJ/1il J1OKOHAHUI Yac
(The Past Perfect Tense)
Past Perfect yrBoproeTbes 3a onomororo jaieciona to have y Past Indefinite ta nienpukmerHuka
muHyJ0ro gacy. (Past Participle) ocaoBHoro mieciosa.
Hiecnosa B Past Perfect He 3MiHIOIOTHCS 32 0CO0aMU il YUCTAMHU:
I (he, she, it, we, you, they) had worked.
B ycaHomy MoBineHHi 3amicTh had BxkuBa€eThCs mepeBakHo ckopodena ¢popma 'd (amoctpod + d),
sIKa Ha TIMChbMI IPUETHYETHCS 10 TiAMETA!
I'd (he'd, she'd, we'd, you'd, they'd) worked.
VY nutaneHii GopMi JOMOMIKHE JIIECTIOBO CTABUTHCS MEpeT MiIMETOM:
Had you worked?
VY 3amnepeuniii (popMi MiCHs TOTOMIKHOTO JIECIOBA BXKUBAETHCA 3allepedyHa yacTka Not:
I had not worked.
B ycHoMy MoBIeHHI B 3amepeyHiil 1 B NHUTaJbHO-3alepedHid (OopMax BIKUBAETHCS TAKOX
ckopoueHa popma hadn't:
He hadn't worked.
Hadn't he worked?
The Past Perfect Tense

Affirmative Interrogative Negative

| had seen. Had | seen? | had not seen. — I hadn’t seen.

You had seen. Had you seen? You had not seen. — You hadn’t seen.
He had seen. Had he seen? He had not seen. — He hadn’t seen.
She had seen. Had she seen? She had not seen. — She hadn’t seen.

It had seen. Had it seen?

We had seen. Had we seen? We had not seen. — We hadn’t seen.
You had seen. Had you seen? You had not seen. — You hadn’t seen.
They had seen. Had they seen? They had not seen. — They hadn’t seen.

B:xusanns Past Perfect
Past Perfect mxuBaeThcsi [UIss BHpaKeHHs Jii, IO BigOynacs paHilie iHIIOT MUHYJIOI il,
no3Ha4eHoi aiecaoBoM y Past Indefinite:
I told you | had used this fuel equipment. - A4 kazaé mobi, wo suxopucmosysas ye nanusHe
obnaouanmsa.( Buxopucmogyeas 1io2o pauiuie, Hidc 2060pu8 npo ye).
[lin wac mepeniky MUHYIHMX Jid y Tiid MOCTIJOBHOCTI, B SIKIK BOHW BiAOyBajucs, Ii€CIOBa
BXkMBaroThes y Past Indefinite:
I opened the door, closed it and went to the institute. - 4 éiouunue deepi, 3auunus ix i niuos 0o
iHCcmumymy.
VY cKIaaHOMIAPSIHOMY PEUYCHHI i3 crionyunukamu after nicis mozeo sx i before nepeo mum sk,
nepui Hidic, KOJIA HEMA€ MOTpeOH HaroJoNIIyBaTH, IO OJHA JIisl MEpeAye 1HIIIH, K B TOJIOBHOMY,
Tak i B MIpSIHOMY peucHHsX BkuBaeThest Past Indefinite:
He was an engineer at the plant before he got at this firm. - Ilepeo mum, sx nompanumu oo yiet
Qipmu, 6in Y86 iHdHCEHEPOM HA 3AB00I.



Past Perfect B:xuBa€eThCs 1151 BUpaKEHHS MUHYJIOI JTi1, 1110 BXKE 3aKiHUMIIACS 10 TICBHOT'O MOMEHTY
B MUHYJIOMY. [leli MOMEHT Mo3HaYa€eThCst TAKMMU clioBocTionyueHHssMu: by two o'clock 0o opyzoi
200unu, by that time 0o mozo uacy, by the 1% of September oo nepuiozo éepecus Tomo:

I had done my homework by eight o'clock. - /Jo socemoi coounu s esxce suxonas ceéoe domawune
3a680aHHSL.

3anepeuna (opma Past Perfect Bkasye Ha Te, 110 710 IEBHOTO MOMEHTY B MUHYJIOMY [is III¢ HE
3aKIHYHMIIACS:

I had not read the article by the conference. - /Jo kongepenyii st we ne npouumas cmammi.

We had not sold this problem when this delegation arrived. - Koau denecayis npuixana, mu we ne
supiwuiu yici npoodiemu.

Past Perfect BxxuBa€eTbCs U1 BUPAXKESHHS ii, 10 [MoYagacs 10 MEBHOTO MOMEHTY B MHHYJIOMY i
TpUBaja ax 10 I[bOr0 MOMEHTYy. Y 1boMmy 3HaueHHiI Past Perfect BxuBaeThcsi mepeBa)kHO 3
JiecimoBaMu, ki He MaroTh hopmu Continuous:

When he came to the designing office, | had been there for half an hour. - Konu 6in npuiiwos oo
KOHCMPYKMOPCbK020 010po, 51 6Y8 mam yice nis200UHuU.

Maii0OyTHiil 10OKOHAHUI1 Yac

(The Future Perfect Tense)
Future Perfect yrBoproetscsi 3a gomomororo giecioBa to have y Future Indefinite Tta
JienpukMeTHHKa MuHYynoro vacy (Past Participle) ocHoBHoro niecioa:

Affirmative Interrogative Negative
I shall have read. Shall I have read? | shall not have read.
You will have read. Will you have read? You will not have read.
He will have read. Will he have read? He will not have read.
She will have read. Will she have read? She will not have read.
It will have read. Will it have read? It will not have read.
We shall have read. Shall we have read? We shall not have read.
You will have read. Will you have read? You will not have read.
They will have read. Will they have read? They will not have read.

VY nuraneHii popmi nepiie gonomikue aiecioso shall/will craButscs mepen miameTom:
Will he have done?
VY 3anepeuniii ¢popmi micis nepiioro gonomixkaoro aieciosa shall/will BxwuBaerscst wacTka not:
He will not have done.
B ycHOMY MOBJIEHHI BXXHBaIOThCSI TaKi K CKOpoueHHs, sk i B Future Indefinite:
I'll have done; I shan't have done. He won't have done.
B:xusanns Future Perfect
Future Perfect BxuBa€eThCs 17151 BUPOXKEHHSI MAaiiOyTHBOT J1ii, 110 3aKIHYUTHCS JI0 IEBHOTO MOMEHTY
a00 70 moyaTKy 1HIIOI Jii B MAaOYyTHBOMY:
I'll have read the report by the time you come back. - 4 npouumaro 0onosiob, noxu mu
NOGepHEeULCsL.

Jlitepatypa:
Imax B.K. "Anrniiiceka moBa" ¢ 187-189

JdonaTkoBa JIiTeDaTVDaI CJIOBHHUKH

Bumoru 10 3HaHb. CTyI€HTH TOBUHHI 3HATH

- IEKCUKY 3 TEMU;

- OCHOBHI MOHATTSI 31 CMENIabHOCTI, MEHEPKMEHTY, MAPKETUHTY, EKOHOMIKH TOIIO;

- 3HATU OCHOBHI (DOHETHYHI, TpaMaTU4Hi, JIGKCUYHI ¥ CTHJIICTHYHI OCOOJMBOCTI MOBH; BMITH
YUTATU 1 PO3MOBIISITH 1HO3EMHOIO MOBOIO;

-3HaTH OCOOJIMBOCTI MEPEKIaxy; BMITH MEpeKiIalaTd OpPUTiHAJIbHI TEKCTH 31 CJIOBHHUKOM 1 0e3
HBOTO, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTaHHs JUIS CAMOKOHTPOJIIO:




dopMa KOHTPOJIIO:

1. [lepeBipka KOHCIIEKTY.

CAMOCTIMHA POBOTA Ne6
TEMA: [IOYATOK KAP’€EPU

3aBJaHHA
. Hanumits nuTanHsA, Ha AKi HACTYIHI ()pa3u MOXKYTh OyTH BiANOBiAsIMU:

1. The interviewer should be properly prepared before the interview.
2. Good preparation helps to minimize embarrassment caused by constant interruptions,
inadequate accommodation and other practical difficulties.

3. Questions may be open or closed.

4. Closed questions are usually asked to check information which the candidate has already partly
supplied on his application form.
3anoBHITH AaHKETY

Post applied for

Surname: First name:
Address: Telephone No.
Date of birth: Place of birth:
Marital status: Children
Education Exams passed:

School:

College:

University:
Training:

Course Attended/Qualifications Obtained

Work experience:

Present Post (Title, length of service, current salary)

Previous Posts Held:

Employer: Job Title: Dates: Reasons for Leaving:
Interests/Hobbies

Referees:
1.
2.

Signed: Date:

Jlireparypa: [lImak B.K. "Anrmiiiceka moBa" ¢ 162-164

JlogaTkoBa niTepaTypa: CJIOBHHUKH

Bumoru g0 3ua#b. CTyI€HTH TOBUHHI 3HATH

- ICKCUKY 3 TEMH;

- OCHOBHI MOHATTSI 31 CIIEU1AJIbHOCTI, MEHEIXKMEHTY, MAPKETUHT'Y, EKOHOMIKH TOILO;

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTH4HI, JICKCHYHI ¥ CTHJIICTUYHI OCOOJMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBJISITH 1HO3EMHOIO MOBOIO;




-3HAaTH OCOOJMBOCTI TEPEKyIaay; BMITH MEPEKIaJaTH OPHUTIHAIBbHI TEKCTH 31 CJIOBHHKOM 1 0e€3
HBOT'O, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTaHHg JJI1 CAMOKOHTPOJIIO:

BuzHauTe yac Ta cTaH Ai€c10Ba-NPUCYAKA Y HACTYIIHUX PeYeHHSX, IepeKJIatiTh ix:

1. Application forms vary considerably in the way they are set out.

2. This approach will enable your organization to see how well applicants can argue a case for
themselves in a letter.

3. Two days ago this organization required applicants to write a cover letter.

4. An applicant who is deemed suitable then becomes a candidate for an interview.

5. These prospective candidates have been required to answer routine questions.

6. It was reported that application form would be improved in the near future.

dopma KOHTPOJIIO:

1. Ycuuii onur.

CAMOCTIHHA POBOTA Ne 7
TEMA: PUHOK IIPAILII

3aBaanHs.
1.IlpoyuTaiiTe Ta NMCHbMOBO MEPEKJIATITH TEKCT:

A business organization is frequently referred to as a business entity. A business entity is any
business organization that exists as an economic unit. The business entity concept applies to all
forms of businesses, single proprietorship, a partnership, and a corporation. A sole proprietorship
is a business owned and usually operated by a single individual. Its major characteristic is that the
owner and the business are one and the same. In other words, the revenues, expenses, assets and
liabilities of the sole proprietorship are also the revenues, expenses, assets, liabilities of the owner.
Advantages A sole proprietorship is the easiest form of business to organize. The only legal
requirements for starting such a business are a municipal licence to operate a business and a
registration licence to ensure that two firms do not use the same name. A sole proprietorship can
be dissolved as easily as it can be started. A sole proprietorship offers the owner freedom and
flexibility in making decisions. Major policies can be changed according to the owner's wishes
because the firm does not operate under a rigid charter. Disadvantages The financial condition of
the firm is the same as the financial condition of the owner. Because of this situation, the owner is
legally liable for all debts of the company. If the assets of the firm cannot cover all the liabilities,
the sole proprietor must pay these debts from his or her own pocket. A sole proprietorship,
dependent on its size and provision for succession, may have difficulty in obtaining capital because
lenders are leery of giving money to only one person who is pledged to repay. A proprietorship
has a limited life, being terminated on the death, bankruptcy, insanity, imprisonment, retirement,
or whim of the owner. A partnership is an unincorporated enterprise owned by two or more
individuals. A partnership agreement, oral or written, expresses the rights and obligations of each
partner. There are three types of partnerships: general partnerships, limited partnerships, and joint
ventures. The most common form is the general partnership, often used by lawyers, doctors,
dentists, and chartered accountants. Advantages Partnerships, like sole proprietorships, are easy to
start up. Partners' interests can be protected by formulation of an “Agreement of Partnership”. This
agreement specifies all the details of the partnership. Complementary management skills are a
major advantage of partnerships. Consequently partnerships are a stronger entity and can attract
new employees more easily than proprietorships. 49 The stronger entity also makes it easier for
partnerships to raise additional capital. Lenders are often more willing to advance money to



partnerships than to proprietorships because all of the partners are subject to unlimited financial
liability. Disadvantages The major disadvantage of partnerships is that partners, like sole
proprietors, are legally liable for all debts of the firm. In partnerships, the unlimited liability is both
joint and personal. This means that the partners together are responsible for all the firm's liabilities.
If one of the partners cannot meet his or her share of the debts the other partner(s) must pay all
debts. Partnerships are not as easy to dissolve as sole proprietorships. Corporations, unlike
proprietorships or partnerships, are created by law and are separate from the people who own and
manage them. In corporations, ownership is represented by shares of stock. The owners, at an
annual meeting, elect a board of directors which has the responsibility of appointing company
officers and setting the enterprise's objectives.

Jlireparypa: [lImak B.K. "Anrmiiiceka moBa" ¢ 192-193

JlomaTkoBa J'IiTCDaTVDaZ CJIOBHHUKH

Bumoru 10 3HaHb. CTyI€HTH MOBUHHI 3HATH

- JICKCUKY 3 TEMH;

- OCHOBHI MOHATTSI 31 CMEMIAIbHOCT1, MEHEPKMEHTY, MApKETHHTY, EKOHOMIKH TOIIIO;

- 3HATH OCHOBHI (DOHETHYHI, TpaMaTHU4Hi, JICKCUYHI ¥ CTHIIICTHYHI OCOOJMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBIISATH 1HO3EMHOIO MOBOIO;

-3HAaTH OCOOJMBOCTI TEpeKIaay; BMITH MEPEKIaJaTH OPHUTiHAIbHI TEKCTH 31 CJIOBHHKOM 1 0e3
HBOT'O, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTaHHs JUI CAMOKOHTPOJIIO:

1.What are three most common types of business firm?

2. What factors affect the decision to choose a legal form of business?
3. What kind of firm is a sole proprietorship?

4. What is the proprietor solely responsible for?

5. How does a partnership differ from a proprietorship?

6. What is the procedure of starting a business as a limited company?
7. What are the advantages of doing business as a limited company?
8. What are the advantages and disadvantages of each type of business firm?
®opma KOHTPOJIIO:

1. YcHuit onur.

CAMOCTIMHA POBOTA Ne8
TEMA : [IIHOYTBOPEHHS

3aBaaHHsl.
1.Match the words in column A with their English equivalents in column B:

A

1) ponnosa Giprka 2) akuionep 3) 1iHHI manepu 4) akiis 5) mpaBo BIACHOCTI 6) 10Xif 7)
BiMOBiHanbHICTE 8) Kpenutop 9) macusu 10) aktusu 11) nebitop 12) ctpaxyBanus 13)
BuTpaTH 14) opranizaris
B
a) assets b) entity c) expenses d) insurance e) lender f) liability g) liabilities h) ownership i)

revenue j) securities k) shareholder 1) share m) borrower n) stock exchange

2.Express in one word:
1. Having a responsibility or an obligation to do something, e.g. to pay a debt;



2. a person or organization to whom money is owed (for goods or services rendered, or as
repayment of a loan);

3. to be insolvent: unable to pay debts;

4. everything of value owned by a business that can be used to produce goods, pay liabilities
and so on;

5. to sell all the possessions of a bankrupt business;

6. money that a company will have to pay to someone else (bills, taxes, debts, interest and
mortgage payments, etc.);

7. money invested in a possibly risky new business;

8. the place in which a company does business: an office, shop, workshop, factory,
warehouse, and so on;

9. to guarantee to buy an entire new share issue, if no one else wants it;

10.a proportion of the annual profits of a limited company, paid to shareholders. Words for
reference: dividend; premises; underwrite; liabilities; venture capital; liquidate; bankrupt;
liability; creditor; assets.

Jlireparypa: [llnak B.K. "A#nrmiiiceka moBa" ¢ 98-100

JonaTkoBa J'IiTeI)aTVDaI CJIOBHHUKH

Bumoru 10 3HaHb. CTy/ICHTH TOBHHHI 3HATH

- ICKCUKY 3 TEMH;

- OCHOBHI TTOHATTS 31 CHEIIaTbHOCTI, MEHE/KMEHTY, MAPKETHHTY, €KOHOMIKH TOIIIO;

- 3HATU OCHOBHI (DOHETHYHI, TpaMaTU4Hi, JIGKCUYHI ¥ CTHJIICTHYHI OCOOJMBOCTI MOBH; BMITH
YUTATU 1 PO3MOBIISTH 1HO3€MHOIO MOBOIO;

-3HaTH OCOOJMBOCTI MEpeKIaay;, BMITH TEpPEKIaJaTH OPUTIHAIBHI TEKCTH 31 CIIOBHUKOM 1 0e3
HBOT'O, PO3YMITH 3MiICT IPOYUTAHOTO.

3anuTaHHS JUJI1 CAMOKOHTPOJIIO:

Complete the sentences using information from the text:

1. Business entities can be grouped according to ...

2. A single proprietorship is a business....

3. A sole proprietor often has to rely on....

4. The major disadvantage of partnerships is ....

5. If one of the partners cannot meet his share of the debts....
6. Complementary management skills are ....

7. Shareholders of corporations can only lose....

8. If an incorporated business goes bankrupt, owners....

9. Corporations are subject to...

dopma KOHTPOJIIO:

1 VYcuuii omur.
2. TlepeBipka KOHCTIEKTY.

CAMOCTIVHA POBOTA Ne 9
TEMA : BAHKPYTCTBO
3aBaaHHS
1. Ilpouumamu, nepexnacmu mexcm
Without sufficient funds a company cannot begin operations. The money needed to start and
continue operating a business is known as capital. A new business needs capital not only for
ongoing expenses but also for purchasing necessary assets. These assets — inventories, equipment,



buildings, and property — represent an investment of capital in the new business. Capital is also
needed for salaries, credit extension to customers, advertising, insurance, and many other day-to-
day operations. In addition, financing is essential for growth and expansion of a company. Because
of competition in the market, capital needs to be invested in developing new product lines and
production techniques and in acquiring assets for future expansion. How a company obtains and
uses money will, in large measure, determine its success. The process of managing this acquired
capital is known as financial management. In general, finance is securing and utilizing capital to
start up, operate, and expand a company. Basically, money or funds go into purchasing assets,
paying operating expenses and producing income. The operating expenses include the cost of
materials and supplies. The manufacturer also must pay employee wages, rent or mortgage,
insurance premiums and utility bills. Small firms sometimes operate on a cash basis. They neither
obtain credit, nor borrow money. Other firms extend their resources through the use of credit. The
owner of the firm invests some of his own money and has a lot more of other people’s. The
businesses use money to buy assets like land, buildings and furnishings, and tools, machines, and
equipment. The manufacturer sometimes buys them with mortgage loans which he secures by the
building or the equipment itself. In other words, the bank or insurance company really owns the
property until the manufacturer has paid the mortgage in full. The use of debt, or credit, increases
both the assets and the income of the purchaser. The use of borrowed money to make more money
is called leverage. Big companies issue securities to attract funds from other companies and the
public. Securities are traded on the open market. New businesses can start with the businessmen’s
own assets. Start-up financing may also come from relatives and friends. The larer firms can obtain
funds from venture capital investors. These financial intermediaries specialize in funding ventures
with good promise and invest in businesses which generate high profits within five years. Initially
venture capital firms invested in high-tech industries, but now other branches enjoy this kind of
financial aid, especially those working in the health-care field. Funds can also be borrowed from
the bank. In order to provide a loan, a bank must have funds to lend. This comes from paid-in
capital, earnings of the previous years and the bank’s customers’ deposits. The banker always
remembers that the money he lends is not his bank’s own money. It is money deposited by the
bank’s customers, whether in a demand or time account. This idea limits the risk that a 57
commercial banker will take. To evaluate the risk, a banker must first obtain certain basic
information about the potential borrower: how much money the borrower needs, the purpose and
the term of the loan, and how the borrower will repay the loan. The banker evaluates the three C’s
of credit: character, capacity and capital — the integrity of the borrower, his ability to repay, and
the soundness of his financial position. In financing business operations and expansion, a business
uses both shortterm and long-term capital. The seasonal financial needs of a company may be
covered by short-term sources of funds. The company must pay them off within a year. Businesses
spend these funds on salaries and for emergencies. The most popular outside sources of short-term
financing are trade credits, loans, factors, finance companies and government sources. About 85
percent of all US business transactions involve some sort of trade credit. When a business orders
goods or services, it doesn’t normally pay for them. The supplier provides them with an invoice
requesting payment within a settled period, say thirty days. During this period the buyer uses goods
and services without paying for them.

Jlitepatypa: fArens I'.I1. "Anrmniiiceka moBa" c. 95

JdonaTkoBa JIiTeDaTVDaZ CJIOBHHUKH

Bumorwu 110 3Ha#b. CTy/1IeHTH TOBHHHI 3HaTH
- IEKCUKY 3 TEMH;
- OCHOBHI MOHATTSI 31 CIIEU1AJIbHOCTI, MEHEIXKMEHTY, MAPKETUHT'Y, EKOHOMIKH TOILO;




- 3HATH OCHOBHI ()OHETHYHI, TpaMaTHU4Hi, JIGKCUYHI ¥ CTHJIICTHYHI OCOOJMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBIISATH 1HO3EMHOIO MOBOIO;

-3HAaTH OCOOJMBOCTI TEpEeKIaay; BMITH MEPEKIaJaTH OPHUTIHAJIbHI TEKCTH 31 CJIOBHHKOM 1 0e€3
HBOT'O, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTaHHS IS CAMOKOHTPOJTIO:
1. What can the firm do to get more money for business?
2. How are business loans classified?
3. How do big companies attract money from other companies and the public?
4. What are the most popular outside sources of short term financing?
5. What are long term loans?
®opMa KOHTPOJTIO
1. VYcHwuii onur.

CAMOCTIMHA POBOTA Ne 10

TEMA : EKOHOMIKA SIK HAVKA

3aBaaHHS.
1. Ilpouumaiime mexcm i nepexkaxcimo 1020 3a CKI1AOEHUM NAAHOM.
Economics relates to every aspect of our lives, from the decisions we make as individuals or
families to the structures created by governments and firms. But what is economics really like?
People have a wide range of wants and they are constantly growing. Economics is the science
that studies how to satisfy all human needs and wants and advise people and societies what
decisions to make in order to get the most out of their limited resources. People work to earn
their living and take part in economic activities to provide their families with everything they
need: essential and nonessential commodities. Essential commodities are such vitally
important goods as food, clothes and shelter while non-essentials are of secondary importance
(e.g. books, theater, travelling and other luxuries). The work that people do is their economic
activity which makes up the economic system of a town, a city, a country or the world. Such
an economic system is the sum-total of what people do and what they want. Economists study
the general life of the community in order to 6 understand how it all works.

Using objective and scientific methods they describe the facts of the economy in which we
live and try to solve the basic problem of economics: how to convert humanity’s limited
resources into the goods and services that best satisfy their needs. They also explain how to
maximize productivity, create wealth and maintain financial stability. There are two main
branches of economics: macroeconomics and microeconomics. Microeconomics focuses on
individual people and individual businesses to explain how individuals make decisions about
where to spend their money or how to invest their savings. It looks at firms’ individual
behaviour in the market and when they’re competing against each other. Macroeconomics, on
the other hand, takes a much broader view by analyzing the economic activity of an entire
country or the international marketplace and concentrating on economy-wide factors such as
interest rates, inflation and unemployment.

To sum up, economics is all about scarcity and choice. There is too little time and resources
to satisfy all our desires, so people have to make hard choices about what to produce and
consume. Economists analyse the decisions that people make about how to best maximise
human happiness in a world of scarcity.

Jlireparypa: Arens I'.I1. "Anrmniiicekka moBa" Ex 12p124



JonaTkoBa J'IiTeDaTVDaZ CJIOBHHUKH

Bumoru 10 3HaHb. CTyICHTH MOBHHHI 3HATH

- ICKCUKY 3 TEMH;

- OCHOBHI TTOHATTS 31 CHEIIaTbHOCTI, MEHEDKMEHTY, MAPKETHUHTY, EKOHOMIKH TOIIIO;

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTH4HI, JICKCHYHI ¥ CTHJICTUYHI OCOOJIMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBJISITH 1HO3EMHOIO MOBOIO;

-3HaTH OCOOJMBOCTI MEpeKIaay;,; BMITH TEpPEKIaJaTH OPUTIHAIbHI TEKCTH 31 CIIOBHUKOM 1 0e3
HBOT'O, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTaHHs JUJIT CAMOKOHTPOJIIO:

1.The purpose of studying economics is to acquire a set of answers to economic questions. 2. The
purpose of studying economics is to learn how not to be deceived by economists.

DopmMa KOHTPOJTIO :

1. VYcHwuii onur.

CAMOCTIVHA POBOTA Ne 11

TEMA : EKOHOMIKA TA BI3HEC
3aBaaHHS.
1IIpoyumaiime mexcm. [lepexnadimos nucomoso

The Faculty of Economics was founded in 1963 when the correspondence training in the
following specialisms: Industry Planning, Economy and Logistical Supply Planning, Agriculture
Planning, Finance and Credits, Bookkeeping, was started. - 6 - During its existence, the Faculty of
Economics acquired the status of the wellknown scientific faculty not only in Ukraine, but also far
beyond its borders. It provides training in 8 specializms (educational programmes) one can choose
from: Finance and credit; Customs and evaluation activity; Accounting, audit and taxation;
Business consulting; Economy of enterprise; Logistics; Personnel management and labour
economics; International commerce. The faculty confirms Bachelor’s, Specialist’s and Master’s
Degrees in the following qualifications: Finance, Banking, Accounting and Audit, Economy of
Enterprise. The term of studies for day-time student is 4 years for Bachelor’s Degree and 5 years
for Specialist’s and Master’s Degrees, for correspondence students — one year more.

The undergraduate training of students is carried out at the following departments: - Finance
and Banking Department, - Accounting and Audit Department, - Economy of Enterprise
Department, - Economical Theory Department. In 1992 the faculty started post-graduate
programmes in the following qualifications: Finance, Money Circulation and Credits; Accounting
and Audit; Enterprise Economy, Organization and Management. Over 90 % of regional specialists
in the sphere of accounting, finance, taxation, banking, logistics, economy of enterprise,
agriculture economy were educated at the Economics Faculty. It has established close ties with
various employers, who invite students to gain practical skills at their enterprises. The faculty of
Economics collaborates with the universities from other countries (Croatia, Germany, Slovakia,
Hungary, Poland, Czech Republic, and Georgia). Its students and teachers participate in Erasmus+
exchange programmes. Students of the Faculty of Economics do not just study or do study science;
they have also been provided with the conditions and opportunities for broad socialization and
personal development.
2.Find English equivalents to the following words and word-combinations and use them in
sentences of your own:



HaOyTH cTarycy, 3A1MCHIOBAaTH MiATOTOBKY 3acleliajbHOCTSIMM, €KOHOMIKa IMiIIPUEMCTBA,
YIpaBIliHHS [€PCOHAJIOM, BCTAHOBIIIOBATU TICHI 3BSA3KHM, IPOXOJUTH HpPaKTUKy (HaOyBaTu
MPaKTUYHUX HABHYOK), MporpamMa OOMIHY, 3aliMaTHCA HAyKOBOK pPOOOTOI0, OCOOUCTICHUUN
PO3BUTOK, CTPIMKHMI pO3BUTOK, PUHKOBAa E€KOHOMIKA, KOPUCTYBATUCS IOMHUTOM, €(QEKTHUBHE
BUKOPHUCTAHHS, BUKOHABYUI JHUPEKTOP, 3aiiMaTUCS €KOHOMIKOIO, MaTH CIpaBy 3, 3I1HCHIOBATH
BHECOK B, BUPIIIYBaTH €KOHOMIYHI TPOOIEMHU.

Jlitepatypa: SArens I'.I1. "Anrmiiceka moBa" ¢.101

JongaTkoBa niTepaTypa: CJIOBHHUKH

Bumornu A0 3HAHb. CTy,Z[CHTI/I [IOBUHHI 3HATH

- JIEKCUKY 3 TEMU;

- OCHOBHI ITOHATTA 31 CIICH1AJIBHOCT1, MCHCPKMCHTY, MApKCTHHT'Y, CKOHOMIKHU TOIIO,

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTUYHI, JICKCUYHI W CTHJIICTHYHI OCOOJHMBOCTI MOBH;, BMITH
YUTaTHU 1 pO3MOBJIATH 1THO3ECMHOIO MOBOIO;

-3HaTH OCOOJIMBOCTI MEPEKIaay; BMITH NMEPEKIaJaTH OpPHUriHAJIbHI TEKCTU 31 CJIOBHHUKOM 1 0€3
HBOT'0O, PO3YMITH 3MICT IPOUUTAHOTO.

3anuTaHHA JJI1 CAMOKOHTPOJIIO:

1.What educational programmes can one choose from at the Faculty of Economics?

2. What degrees does the faculty confirm?

3. What foreign universities does our faculty collaborate with?

4. Why have you chosen the profession of an economist?

dopMa KOHTPOJIIO:

1 VYcuuii onut.
2. TlepeBipka KOHCTICKTY.

CAMOCTIMHA POBOTA Ne 12
TEMA : EKOHOMIYHA JIAJIBHICTD
3aBaaHHS.
2. Ilpouumaiime i nepexkiadimo mexcm, KOpUCmyoyucs C/IOBHUKOM.
Bunuwims nenpasunvni oiecnosa i oatime mpu ix ghopmu.

I am a first-year student of the faculty of Economics. In four years | will become a professional
economist. Due to the rapid development of market economy, economists are in great demand
today. Our graduates can work as financial managers, executive managers, sale managers,
economists, accountants. Except economics we should have a profound knowledge and a thorough
training in mathematics, statistics, econometrics, macroeconomics, microeconomics and other
subjects. Knowing the economic laws of the development of the society, economist can solve many
problems facing our country. | hope | will manage to make my contribution to this process. The
more you know about the subject, the better career decisions you will be able to make.

Economists study the ways in which individuals and society choose to use limited resources,
such as natural resources, labor, factories, and machines, in an effort to satisfy unlimited wants.
They are concerned with the production, distribution, and consumption of goods and services and
are interested in helping society get as much satisfaction as possible from its limited resources.
Economists collect, process, and analyze data to determine the costs and benefits of using
resources in various ways. - 8 - Economists are employed in a number of different job settings.
About half of them are academic economists, who engage in teaching, writing and doing research



in colleges, and Universities. They also write textbooks and journal articles, develop and test new
theoretical models, provide consulting services to governments and businesses, and engage in
variety of other professional activities.

The other half of all economists work for government or business. Government economists
collect and analyze information about economic conditions in the nation and possible changes in
government economic policies. Economists forecast tax revenues and interest rates, analyze, who
gains and who loses from particular changes, monitor prices, compute total output and perform
other useful tasks in the public sector. Business economists work for banks, insurance companies,
investment companies, manufacturing firms, economic research firms, and management
consulting firms. Some economists operate their own economic businesses. They are called
entrepreneurs. This is a French word that has been accepted into the English language.
Entrepreneurs are a mystery to some people, especially those who are only comfortable with a
nine-to-five existence and assured weekly paychecks and fringe benefits. The entrepreneur is a
business person who prefers to take calculated risks in order to be his or her own boss. An
individual hoping to start up a new company needs to have entrepreneurial flair or talent, as well
as good technical skills and financial skills, because they make a profit through risk-taking or
initiative. They are self-employed, and often work long hours for less pay than they would if they
were an employee of another company

Jlireparypa: fArens '.I1. "Anrmiticeka mosa'" c. 107

JonaTtkoBa J'IiTeDaTVDa: CJIOBHHUKH

Buwmoru g0 3#a#b. CTyI€HTH TMOBWHHI 3HATH

- JIEKCHKY 3 TEMH;

- OCHOBHI MOHATTS 31 CIEU1AJILHOCTI, MEHEIKMEHTY, MApPKETUHT'Y, EKOHOMIKH TOIIO;

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTH4HI, JIGKCHYHI ¥ CTHJIICTUYHI OCOOJMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBJISITH 1HO3EMHOIO MOBOIO;

-3HaTU OCOOJIMBOCTI MEpeKaay; BMITH MepeKiIaJaTH OpUTIHAIbHI TEKCTHU 31 CIIOBHHUKOM 1 0e3
HBOT'0, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTaHHS JUUI1 CAMOKOHTPOJIIO:

1. What do economists study? 2. What job settings are economists employed in? 3. What are the
spheres of activities of: - academic economists? - government economists? - business economists?
4. How do entrepreneurs differ from above mentioned economists? 5. What traits is a succesful
businessman supposed to possess?

dopma KOHTPOJIIO:

1. Ycuwnii onur.

CAMOCTIHHA POBOTA Ne 13
TEMA : IUIOBE CIIUVIKYBAHHA

3aBIaHHS.
1.IlpounTaiiTe Ta NMCHbMOBO MEPEKJIATITH TEKCT:
PARTS OF A BUSINESS LETTER

A traditional business letter contains the following parts:
1. Reference
The reference includes the initials of the writer (usually in upper case) and the typist (in upper or
lower case, as preferred). A file or departmental reference may also be included.
Examples:
GBD/ST GBD/ST/134



2. Date

The date should always be shown in full. In the UK it is usual to show the date in the order
day/month/year. No commas are used.

Example: 12 July 1956

In some other countries the date is typed in the order month/day/ year, often with a comma after
the month.

Example: July 12, 1956

3. Inside address

The name and address of the recipient should be typed on separate lines as it would appear on an
envelope. Care should be taken to address the recipient exactly as they sign their letters. For
example, a person signing as "James Leighton™ should be addressed as such in the inside address,
preceded with the courtesy title "Mr". To address him as "Mr. J. Leighton™ would be inappropriate.
Example:

Mr. James Leighton

General Manager

Leighton Engineering Co Ltd.

12 Bracken Hill

Manchester

M60 8AS.

4. Special markings

If a letter is confidential it is usual to include this as part of the inside address, one clear line space
above it. This may be typed in uppercase or in initial capitals with underscore.

Example:

CONFIDENTIAL

Mrs. Melanie Jackson

Personnel Director

Soft Toys plc

21 Windsor Road

Birmingham

B2 5JT

5. Salutation

If the recipient's name has been used in the inside address, it is usual to use a personal salutation.
Example:

Dear Mr. Leighton  Dear Douglas Dear Mrs. Jackson

If your letter is addressed generally to an organization, then the more formal salutation "Dear Sirs"
should be used.

Example: Dear Sirs

If your letter is addressed to the head of a department or the head of an organization whose name
is not known, then it would be more appropriate to use a salutation as shown here.

Example: Dear Sir or Madam

6. Heading

A heading gives a brief indication of the content of the letter. It is usually placed one clear line
space after the salutation. Upper case is generally used, although initial capitals with underscore
may be used if preferred.

2. Bu3zHauTe, YM BiANIOBiIaI0Th HACTYIIHI pe4eHHs 3MICTy TeKCTY, YM Hi. BunpasTe Ti, 110 He
BiANOBIZAIOTE.

1. The reference includes only the initials of the writer.

2. A file or departmental reference may be included.

3. The date shouldn’t be shown in full.

4. Commas aren’t used.

5. The recipient’s name isn’t included in the inside address.

6. If your letter is addressed to the head of an organization whose name is not known, then the
more formal salutation should be used.

7. The body of the letter consists of three paragraphs.

8. “Yours sincerely” is used only with Dear Sir/Sirs/Sir or Madam



Jlitepatypa: SArens I'.I1. "Anrmiiceka MmoBa" ¢.106

I[O,Z[aTKOBa niTepaTypa: CJIOBHUKHU

Buwmoru g0 3ua#b. CTyI€HTH TOBUHHI 3HATH

- JIGKCHKY 3 TEMH;

- OCHOBHI ITOHATTSI 31 CNIEL1AJILHOCTI, MEHEIPKMEHTY, MAPKETUHT'Y, EKOHOMIKH TOILO;

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTH4HI, JIGKCHYHI ¥ CTHIICTUYHI OCOOJMBOCTI MOBH; BMITH
YUTATU 1 PO3MOBJISITH 1HO3EMHOIO MOBOIO;

-3HaTU OCOOJMBOCTI MEpeKIaay; BMITU MEpeKiIaJaT OpPUTiHANbHI TEKCTU 31 CIIOBHUKOM 1 0e3
HBOT'0, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTaHHs JUJI CAMOKOHTPOJIIO:

1. How many parts does a traditional letter contain?

2. What is the difference in American and British date identification?
3. Give examples of special markings for a business letter.

4. What are the main types of complementary closes?

5. Indicate some methods of indicating enclosures.

dopmMa KOHTPOJIIO:

1 VYcuuii onur.
2. TlepeBipka KOHCHEKTY.

CAMOCTIMHA POBOTA Ne 14
TEMA: T'POLLIIL ICTOPL I'POLIEN

3aBaaHHs.
1. TIpounTaiiTe TEKCT Ta MepPeKJIAAITH HOro NMCHMOBO:

You're a division manager for a large machine parts manufacturing organization. Your
company has, over the years, developed an extensive set of policies and procedures governing pay
increases and promotions. After six months at any one classification, an employee can ask you to
consider him or her for a pay increase. After considering the request, the manager must respond in
writing to the employee.

The company promoted Robert Wang to the position of office manager exactly six months
ago. Now you have received a memo from him asking for a raise in pay. Your department's budget
doesn't allow for any pay increases for the remainder of the current fiscal year, so you must refuse
the request. But in refusing the request, you want to maintain the positive working relationship
you've had with Robert over the past six months.

Which of the following approaches lets you communicate the bad news to Robert, while still
maintaining a positive working relationship?

1. Begin by telling Robert that you are refusing his requested raise.

2. Follow with a description of why it's being refused.

3. Include a few complimentary comments about his work over the past six months.

4. End with an apology for not granting the raise.

or:

1. Begin with a complimentary statement that neither says nor implies that the request must be
refused.

2. Follow with a description of the current budget limitations.

3. Encourage Robert to request consideration of a raise when the limitations ease.

4. Close with a forward-looking statement that emphasizes the importance of working toward the
long-term success of the company.



The fact that Robert is not going to receive a raise is the central idea you want to
communicate in both approaches. However, the second approach for structuring this memo will
work better to communicate the refusal and the reasons for it. Why?

When someone refuses a request, the person refused almost reflexively starts to think about
reasons why the refusal should not have occurred. If the message writer refuses first and explains
later, the explanation stands a lesser chance of being read and understood. However, if the writer
explains before refusing, the reader is more likely to read the explanation because he or she has
not yet read the verdict. As a writer you must carefully choose words to present your points. Then
you have a better chance of convincing your reader that circumstances prevent you from giving
the raise now. These same points apply when delivering a spoken message.

If you have provided a sound explanation with logical and objective facts, the reader or
listener will likely know and accept the refusal before reading or hearing it.

2. 3HaliaiTh aHIJIIICHKI eKBIBAJICHTH HACTYIIHUM CJIOBAM Ta CJIOBOCIIOJYKaM, BUBYITh IX:
CHUIKYyBaTHUCS; peQIIEKTUBHO JyMaTH; IMPEJICTaBUTH CBOK JYMKYy; IepeKOHAaTH 4YHTaya,
00CTaBMHU; TIEpelaBaTH yCHE TIOBIOMIJICHHS; PO3MIIICHHS IIOBIIOMJICHB; 3a0e3MeUnTH
HOSICHEHHSI; IPEJICTABUTH HEUTPAJIbHE CTBEPPKECHHS.

Jlireparypa: Arens I'.I1. "Anrmiiiceka moBa" ctp 17

I[O,Z[aTKOBa niTepaTypa: CJIOBHHUKHU

Bumoru 10 3HaHb. CTyIEHTH MOBUHHI 3HATH

- IEKCUKY 3 TEMU;

- OCHOBHI MOHATTSI 31 CIEMIAIbHOCTI, MEHEDKMEHTY, MAPKETUHTY, EKOHOMIKH TOIIO;

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTU4HI, JIGKCUYHI W CTHJIICTUYHI OCOOJIMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBJISITH 1HO3EMHOIO MOBOIO;

-3HaTH OCOOJIMBOCTI MEPeKJIaay; BMITH MEPEKIaJaTH OPHUTiHAIbHI TEKCTH 31 CJIOBHUKOM 1 06e3
HBOT'0, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTaHHs U1 CAMOKOHTPOJIIO:
1. Which approach lets you communicate the bad news?
2. Why is it necessary to choose words to present bad news carefully?
3. When is the reader likely to know and accept bad news?
4. What are the four steps for structuring bad news messages?
5. What kinds of facts have you to use while delivering a spoken message?
®opma KOHTPOJIIO:
1 Ycuuii onwr.

2. TlepeBipka KOHCIIEKTY.

CAMOCTIHA POBOTA Ne 15
TEMA : BAHKIBCHKA CUCTEMA YKPATHU
3aBaaHHS.
1 Ilepexnacmu crnosa:
The businesses use money to buy assets like land, buildings and furnishings, and tools,
machines, and equipment. The manufacturer sometimes buys them with mortgage loans which
he secures by the building or the equipment itself. In other words, the bank or insurance
company really owns the property until the manufacturer has paid the mortgage in full. The use
of debt, or credit, increases both the assets and the income of the purchaser. The use of borrowed
money to make more money is called leverage. Big companies issue securities to attract funds
from other companies and the public. Securities are traded on the open market. New businesses
can start with the businessmen’s own assets. Start-up financing may also come from relatives



and friends. The larer firms can obtain funds from venture capital investors. These financial
intermediaries specialize in funding ventures with good promise and invest in businesses which
generate high profits within five years. Initially venture capital firms invested in high-tech
industries, but now other branches enjoy this kind of financial aid, especially those working in
the health-care field. Funds can also be borrowed from the bank. In order to provide a loan, a
bank must have funds to lend. This comes from paid-in capital, earnings of the previous years
and the bank’s customers’ deposits. The banker always remembers that the money he lends is not
his bank’s own money. It is money deposited by the bank’s customers, whether in a demand or
time account. This idea limits the risk that a 57 commercial banker will take. To evaluate the
risk, a banker must first obtain certain basic information about the potential borrower: how much
money the borrower needs, the purpose and the term of the loan, and how the borrower will
repay the loan. The banker evaluates the three C’s of credit: character, capacity and capital — the
integrity of the borrower, his ability to repay, and the soundness of his financial position. In
financing business operations and expansion, a business uses both shortterm and long-term
capital. The seasonal financial needs of a company may be covered by short-term sources of
funds. The company must pay them off within a year. Businesses spend these funds on salaries
and for emergencies. The most popular outside sources of short-term financing are trade credits,
loans, factors, finance companies and government sources. About 85 percent of all US business
transactions involve some sort of trade credit. When a business orders goods or services, it
doesn’t normally pay for them. The supplier provides them with an invoice requesting payment
within a settled period, say thirty days. During this period the buyer uses goods and services
without paying for them. Commercial banks lend money to their customers by direct loans or by
setting up lines of credit. A line of credit is the amount a customer can borrow without making a
new request, simply by notifying the bank. Sometimes a company might sell its accounts
receivable to a special financial broker — a factor. The factor immediately pays the cash, usually
50 to 80 percent of the accounts receivable. If a company needs funds to construct a new
assembly line or to do research and development which may not bring in revenues for several
years, it will need long-term sources of funds. It can do it by getting loans or issuing bonds. A
longterm loan may have maturity of from one to ten years. Within this period the firm pays
interest on debt. The maturity of bonds may be up to ten or even thirty years. The bond is a
secured one if the company pledges collateral to secure the debt. Huge corporations with
excellent credit history issue unsecured bonds which are called debentures.The company can pay
a predetermined interest rate (the coupon rate) according to the agreement which specifies the
terms of the bond issue. Two of the most important pieces of information contained in every
prospectus and annual report are the balance sheet and the income statement. The balance sheet
summarizes a corporation’s assets, what it owns; its liabilities, what it owes; and its net worth,
the difference between the two sums at a given time. The income statement summarizes a firm’s
revenues, costs, and the difference between the two (the profit or loss) over a period of time
Jlitepatypa: fArens I'.I1. "Anrmificeka moBa" ¢.19

HOHaTKOBa J'IiTe‘paTVDaI CJIOBHUKU

Bumoru 110 3HaHb. CTyIEHTH MOBUHHI 3HATH

- JICKCHIKY 3 TEMH;

- OCHOBHI MOHATTS 31 CMEUIaIbHOCTI, MEHEDKMEHTY, MAPKETUHT'Y, EKOHOMIKH TOII[O;

- 3HATH OCHOBHI (DOHETHYHI, TpaMaTHU4Hi, JICKCUYHI ¥ CTHIIICTUYHI OCOOJIMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBJISATH 1HO3EMHOIO MOBOIO;

-3HaTH OCOOJIMBOCTI MEPeKJIaay; BMITH MEPEKIaJaTH OPHUriHAIbHI TEKCTU 31 CJIOBHUKOM 1 0e3
HBOT'O, PO3YMITH 3MiCT TPOYUTAHOTO.




3anuTanHs AJIs1 CAMOKOHTPOJIIO.

1.How do businessmen secure mortgage loans? 2.. What term do they use to define the use of
borrowed money? 3.. In what way can a commercial bank lend its money to customers? 4.. How
can a company secure its debt?

®opma KOHTPOJIIO:

1 VYcuuii onurt.
2. TlepeBipka KOHCIIEKTY.

CAMOCTIAHA POBOTA Ne 16
TEMA : OPT AHI3AHIﬁHA CTPYKTYPA VIIPABJITHHA ITIATTPUEMCTBOM
3aBaaHHs.
1. Ilpouumaiime mexcm i nepexkaxcims 1020 3a CKIAOeHUM NIAAHOM.
Market structure is determined primarily by (1) the number of firms selling in the market; (2) the
extent to which the products of different firms in the market are the same or different; (3) the ease
with which firms can enter into or exit from the market. Based on these three criteria, economists
usually group market structures into four basic categories: (1) pure competition; (2) monopoly; (3)
oligopoly; and (4) monopolistic competition. Let us examine each of these market structures. Pure
Competition The main characteristics of the pure competition are: & Many sellers: There are many
sellers, and each firm is so small relative to the entire market that its actions will have no effect on
the price of its product. Instead, it must accept the going market price, established by the forces of
supply and demand. & Standardized product: The products of the various firms in the market are
so nearly identical that buyers do not prefer the product of any one firm over that of any other firm.
« Easy entry and exit: There are no significant financial, legal, technological, or other barriers to
prevent new firms from entering the market or to prevent existing firms from leaving the market.
Firms are free to enter and leave the market at will. & No artificial restrictions: There are no wage
and price controls, minimum wage laws, labour unions, or other artificial restrictions on the free
movement of prices and wages up and down. Pure competition has its limitations. Although it
works well in an industry such as agriculture, it is not practical for all markets and all industries.
Nevertheless, since competition is the controlling mechanism of a market economy, a high degree
of competition is usually desirable in most markets. Monopoly Monopoly is the extreme opposite
of pure competition and has the following characteristics: (1) the market consists of a single seller;
(2) the seller sells a product for which there are no close substitutes; (3) there are barriers to entry
that prevent competitors from entering the market; and (4) the seller can control the price of his or
her product. Monopoly disadvantages include the following: (1) a monopolist charges a higher
price and produces less output than a perfectly competitive firm, (2) resource 63 allocation is
inefficient because the monopolist produces less than if competition existed, (3) monopoly
produces higher long-run profits than if competition existed, and (4) monopoly transfers income
from consumers to producers to a greater degree than under competition. Oligopoly Although few
industries are controlled by a single firm, main industries in the United States are dominated by a
few giant firms. Such a market structure is known as oligopoly, and it is the market structure under
which most large corporations operate. Oligopoly has the following characteristics: (1) a few
sellers; (2) substantial barriers to entry; (3) standardized or differentiated products; and (4)
substantial nonprice competition. Nonprice competition includes advertising, packaging, product
development, better quality, and better service. Under imperfect competition, firms may compete
using nonprice competition, rather than price competition.
Jlitepatypa: SArens ['.I1. "Anrmiiceka moBa" ¢.130



JonaTkoBa JIiTeDaTVDaZ CJIOBHHUKH

Bumoru g0 3#a#b. CTyIeHTH TOBWHHI 3HATH

- ICKCUKY 3 TEMH;

- OCHOBHI MOHSATTS 31 CTEIIaTIbHOCTI, MEHE/KMEHTY, MAPKETHHTY, €KOHOMIKH TOIIIO;

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTH4HI, JIGKCHYHI ¥ CTHJIICTUYHI OCOOJMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBJISITH 1HO3EMHOIO MOBOIO;

-3HaTU OCOOJMBOCTI MEpeKaay; BMITH NEepeKIalaTH OpUTiHAJIbHI TEKCTH 31 CIOBHHMKOM 1 0e3
HBOT'O, PO3YMITH 3MICT ITPOYUTAHOTO.

3anuTaHHs U1 CAMOKOHTPOJIIO:

1.What are the four characteristics of pure competition? Does pure competition exist? 2. What
problems would exist in a purely competitive economy? 3. What is monopoly characterized by?
4. Identify four characteristics of oligopoly. What is meant by “mutual interdependence”? Describe
nonprice competition.

®opma KOHTPOJIIO:

1 Ycuuii omur.
2. TlepeBipka KOHCIIEKTY.

CAMOCTIMHA POBOTA Ne 17

TEMA : MEHE/DKMEHT
1. TIpouuTaiiTe TEKCT Ta NepeKJIAAITh iHOro NUCLMOBO:

Monopolistic competition is a market structure that is characterized by (1) many sellers; (2)
differentiated products; (3) nonprice competition; (4) relatively easy entry and exit. It has
similarities to both pure competition and oligopoly. Monopolistic competition is similar to pure
competition in the sense that there are many sellers and no strong barriers to entry. Firms can enter
and leave markets on a regular basis and, indeed, do so. The amount of money required to go into
business is relatively small, and there are few government regulations restricting those wishing to
enter a market. In addition, each seller controls such a small share of the market that each believes
that his or her actions will bring no reactions from competitors. Unlike pure competition, however,
monopolistic competition is characterized by product differentiation and nonprice competition.
The latter involves efforts to persuade consumers to buy a particular product for reasons other than
price. In fact, product differentiation and nonprice competition are the most important
characteristics that distinguish monopolistic competition from pure competition. Firms operating
in markets characterized by monopolistic competition do extensive advertising in an effort to
convince consumers that their products are better than those of their competitors. Often there is
little or no actual difference in the products, but advertising campaigns lead at least some
consumers to believe otherwise. Most retail stores in medium-to-large-sized cities fall into the
category of monopolistic competition. They advertise heavily and try to convince consumers that
their products and services are superior to those of their competitors. A store may emphasize such
things as convenient location, ample parking space, courteous service, and a large selection of
merchandise. 64 Government also limits competition at times. First, the government limits
competition when a single supplier can meet the needs of a group of people most cheaply. These
situations are called natural monopolies. Public utilities, such as electric and water companies, are
natural monopolies. Two or more companies competing to provide a community with electricity,
for example, would be wasteful. Each company would have no duplicate the expenses of the others
in producing and distributing the electricity. To prevent wasteful duplication, the government has



granted a monopoly on selling electricity in each area of the country. To keep electrical power
companies from taking advantage of their monopolies, the government regulates the companies’
prices and policies. Second, the government limits competition through licensing. For example,
the government has set strict requirements for people who want to become doctors. The purpose
of the requirements is to prevent unqualified people from practicing medicine. Without these
requirements, more people probably would become doctors, increasing competition in providing
health care. Society, through government, has decided to limit competition in order to protect itself
from unqualified doctors. Third, government limits competition by granting patents and
copyrights. A patent is an official document that gives an inventor the exclusive right to make,
use, or sell an invention for a specified number of years. A copyright is the exclusive right to
publish or perform literary, artistic, or musical works for a certain number of years. Patents and
copyrights protect the works of inventors and artists from use by competitors for a limited time
period. Consequently, inventors and artists can benefit more from their products than they could
in perfect competition. In effect, patents and copyrights are temporary monopolies. They are
designed to encourage and reward inventors and artists. In other aspects of life, such as school,
competition also plays an important role. Like business owners, students often compete with one
another for success. Yet, competition is rarely perfect competition

Jlitepatypa: fArens I'.I1. "Anrmniiiceka moBa" c.135

JdonaTkoBa JIiTGDaTVDaI CJIOBHHUKH

Bumoru 10 3HaHb. CTy/ICHTH TOBHHHI 3HATH

- ICKCUKY 3 TEMH;

- OCHOBHI MOHATTS 31 CHENialbHOCT1, MEHEIX)KMEHTY, MApKETHHTY, EKOHOMIKH TOIIIO;

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTUYHI, JICKCUYHI W CTHIIICTUYHI OCOOJMBOCTI MOBH; BMITH
YUTATU 1 PO3MOBIISITH 1HO3€MHOIO MOBOIO;

-3HaTH OCOOJMBOCTI MEpeKIaay;, BMITH TEPEKIaJaTH OPUTIHAIBHI TEKCTH 31 CIIOBHUKOM 1 0e3
HBOT'O, PO3YMITH 3MiICT IPOYUTAHOTO.

3anuTanHs JJIs1 CAMOKOHTPOJIIO.

1.What is monopoly characterized by? 2.. Identify four characteristics of oligopoly. 3.What is
meant by “mutual interdependence”? Describe nonprice competition. 4.. What is monopolistic
competition characterized by? 5. How might firms in monopolistic competition compete with each
other? 6. Why might oligopolists use promotion rather than price changes as the main form of
competition? 7.. How can the govermnet limit competition?

dopMa KOHTPOJIIO:

1. VYcuwmii onmr.

2. TlepeBipka KOHCHEKTY.

CAMOCTIAHA POBOTA Ne 18
TEMA : BI3BHEC-KOHTPAKTH

3aBaHHs
IIpounTaiiTe TEKCT Ta NepeKJIAAITH HOro NMCHMOBO
In any position you hold in business, you will both send and receive memos. Memos are the
documents most often exchanged among people within organizations. However, sometimes you
may be sending memos to individuals in other branches of your company.
People within organizations primarily and regularly communicate by writing memos.
Memos let others in the company know what they are doing to keep the business running smoothly.
As with letters, businesspeople use memos for three communication purposes:



1. To inform others. You will use memos to inform people, to inform about meetings, to report the
status of various projects in which you and others are involved, to inform about company policies
and procedures, and to inform about personnel matters. For these types of memaos, you will use the
direct-deductive approach for structuring the information you present. That means you will start
your memo by stating your purpose or main idea and send details and explanation to help the
reader understand the purpose or main idea.
2. To deliver bad news. For example, you may need to notify an employee of a transfer to another
department, deny an employee a promotion, or dismiss an employee.
3. To persuade others. You may write memos to persuade someone
* to implement an idea you have
*to follow company policy
* to use supplies more efficiently
« to change undesired behaviours
* to purchase equipment
* to change the way the company is operating or doing business.

Unlike letters, memos are most often written by and to people within your organization.
Since you likely know and work with these individuals, you can write your memos in a more
informal and candid way. Many people will appreciate knowing the purpose or "bottom line" right
away. Regardless of the nature of the message, they may still want you to use the direct-deductive
approach most of the time. Your in-house readers may not appreciate the indirect-inductive
approach, which often works better on people outside the company, whom you most often do not
know personally. This approach presents details and explanation first that eventually lead to the
purpose or main idea of the message. People outside the company often require a gentler approach
when you are delivering bad news or seeking to persuade.
Writing effective memos can help you accomplish your purposes and get the action you seek. In
addition, this ability can enhance your standing in the company and help you develop your career
and promotional opportunities. Your memos say a lot about you and your abilities and
accomplishments and create the impressions that others will use to judge you and the quality of
your work

You will learn strategies for writing good memaos. You will also learn about electronic mail
(e-mail), as you will be producing and transmitting company memos to others via computer. You
will read about other applications of electronic communication so you can effectively transmit and
gather information outside your company. This technology will enhance your ability to
communicate in a more effective and efficient way.

2.3HaiiaiTh aHrIilicbKi eKBiBaJEHTH HACTYIIHUM CJI0BaM Ta CJIOBOCNOJYKAaM, BUBYITH iX:
CIY’)KUTH JIEKUTHKOM IIJISIM; HaJaTH iH(OpMAIlito, MOBIIOMUTH PO il Ta pillIeHHS; BHYTPIIIHA
KOPECIIOHCHIIIS, KOMYHIKaTHBHA METa; IIOBIJIOMUTH TIPO 3yCTpid, ACAYKTUBHUH TIAXII;
nepeaBaTi HOBUHU; IMEPEKOHYBATH 1HIIUX; TOCATATH METH; 3MIIIHUTH CTAHOBHUIIE B KOMIIaHii;
BHKOPHUCTAHHSI €JICKTPOHHOT KOMYHIKAIII1; Iepe1aBaT Ta 30upatu iHPopMaIlio.

Jlirepatypa: Arens I'.I1. "Anrmiiiceka moBa" ¢.38

JlonaTkoBa jiTepaTrypa: CJIOBHUKU

Bumoru 110 3HaHb. CTyI€HTH TOBUHHI 3HATH

- JICKCHIKY 3 TEMH;

- OCHOBHI MOHATTS 31 CMEUIaIbHOCTI, MEHEDKMEHTY, MAPKETUHT'Y, EKOHOMIKH TOIIO;

- 3HATH OCHOBHI ()OHETHYHI, TpaMaTHU4Hi, JIKCUYHI ¥ CTHJIICTHYHI OCOOJMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBJIATH 1HO3EMHOIO MOBOIO;

-3HAaTH OCOOJMBOCTI TMEpEeKyIaay; BMITH MEPEKIaJaTH OPHUTIHAIbHI TEKCTH 31 CJIOBHHKOM 1 0e3
HBOT'O, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTa”Hs Ul CAMOKOHTPOJIIO:




1. What purposes do memos serve?

2.What does the memo inform about?

3. What approaches do people use while writing a memo?
4.What advantages has a memo?

dopma KOHTPOJIIO:

1. Ycaut onur.

CAMOCTIAHA POBOTA Ne 19
TEMA: OIITOBA TOPI'IBJIA
3aBIaHHS.
1. Ilpouumatime i nepexnadims mexcm.
In business and oureveryday life we face many questions which are fundamentally economic in
nature. Economics often affects our decisions. Economic principles influence all choices that
people do. Knowledge of, the study of how people and countries use their resources to produce,
distribute and consume goods and services, is of great importance nowadays. So, what is
economics? Informally, economics is a science of making a living. Knowledge of basic economic
principles helps us earn our living and make our money, and get satisfaction. - 12 - More formally,
economics is the study of how society chooses to allocate its scarce resources to the production of
goods and services in order to satisfy unlimited wants. Economics can actually be defined a few
different ways: it is the study of scarcity, the study of how people use resources, or the study of
decision-making. In fact, economics is the study of how human beings allocate scarce resources
to produce various commodities and how those commodities are distributed for consumption
among the people in society. The essence of economics lies in the fact that resources are scarce,
or at least limited, and that not all human needs and desires can be met. How to distribute these
resources in the most efficient and equitable way is a principal concern of economists. Economics
often involves topics like wealth, finance, recessions, and banking, leading to the misconception
that economics is all about money and the stock market. An economy is a system of organizations
and institutions that either facilitate or play a role in the production and distribution of goods and
services in a society. Economies determine how resources are distributed among members of a
society; they determine the value of goods or services; and they even determine what sorts of
things can be traded or bartered for those services and goods. The principle and problem of
economics is that human beings occupy a world of unlimited wants and limited means. For this
reason, the concepts of efficiency and productivity are held paramount by economists. Increased
productivity and a more efficient use of resources, they argue, could lead to a higher standard of
living. The economy as a whole, like an individual, can produce only products for which it has the
necessary resources. Resources are the materials (things and services) that people use to produce
goods for satisfaction of their wants. No economy can produce the things people want if it does
not have enough of the right kinds of resources. And no economy has an unlimited amount of
resources, which people can use in order to produce goods and services for satisfaction of human
needs and wants. Even the very rich, who seem to have everything, find new things to buy. So, we
can speak of three major kinds of resources: Human resources (or labour) are people. A person’s
knowledge, skills, attitudes, and ability to work determine that individual is important as a human
resource. Natural resources (or land) are raw materials, such as land, water, oil, timber, iron ore,
and coal, from which goods are made. Capital resources (or capital) are the money or property,
such as tools, equipment, machines and buildings that are used to produce consumer goods or
services. Two other extremely important types of resources are entrepreneurship and information.
- 13 - Economists are particularly concerned with four basic questions which regard the working



of any economic system. These questions are directed at the major characteristics of economic
systems.
Jlireparypa: Srens I'.I1. "Anrmiliceka MoBa'" c. 142

JonaTkoBa J'IiTeI)aTVDaI CJIOBHHUKH

Bumoru 10 3HaHb. CTyJICHTH TOBHHHI 3HATH

- ICKCUKY 3 TEMHU;

- OCHOBHI TIOHSATTS 31 CTEIIaTbHOCTI, MEHEKMEHTY, MAPKETHHTY, €KOHOMIKH TOIIIO;

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTU4HI, JICKCUYHI ¥ CTHJIICTUYHI OCOOJIUBOCTI MOBH; BMITH
YUTATH 1 PO3MOBIIATH 1IHO3EMHOIO MOBOIO;

-3HaTU OCOOJIMBOCTI MEpeKaay; BMITH TepeKiIaJaTH OpUTIHAIbHI TEKCTHU 31 CIIOBHHKOM 1 0e3
HBOTO, PO3YMITH 3MICT IMTPOYUTAHOTO.

3anuTanHs AJIs1 CAMOKOHTPOJIIO:

1. How often do you have to make choices between competing alternatives? 2. What choices does
any society have to make to meet people’s needs? 3. Do the words economy and economics mean
the same? 4. Can you explain the difference between wants and needs? Is it possible to satisfy all
the desires? Why? 5. Do you know what scarcity is? Do you agree that scarcity is typical for all
nations? 6. What is a luxury and what is a necessity? 7. Why is so much attention paid to
economics? 8. How can economics be defined?

®opMa KOHTPOITIO:

1 VYcuwii onur.
2. TlepeBipka KOHCHEKTY.

CAMOCTIAHA POBOTA Ne 20

TEMA : PO3JIPIBHA TOPTIBJIS

3aBIaHHS.

What does the term of “marketing” mean? Many people think of marketing as selling and
promotion. In fact selling is only the tip of the marketing iceberg. It is but one of several marketing
functions — and often not the most important one. If the 69 marketer does a good job of identifying
consumer needs, developing good products, and pricing, distributing, and promoting them
effectively, these goods will sell easily. Most businesses now are dominated by an orientation
toward marketing, not toward production. Marketing has become a key factor in business success.
Today’s companies face increasingly stiff competition, and the rewards will go to those who can
best identify customer needs and deliver the greatest value to their target customer. Marketing
activities are an expensive undertaking, and their costs are built into the prices of products. It is
estimated that at least half of the cost consumer pays for a product is accounted for by marketing
expenditures. Since no organization can satisfy all consumer needs, it must concentrate its efforts
on certain needs of a specific group of potential customers. This is the target market. One of the
advantages of target marketing is the possibility of becoming the leader in a specific market
segment. Market segmentation involves aggregating prospective buyers into groups that 1) have
common needs and 2) will respond similarly to a marketing action. Modern marketing is most
simply defined as the process of directing the flow of goods from producers to customers. It
encompasses a broad range of activities including product planning, new-product development,
organizing the channels by which the product reaches the customer, the actual distribution of
products, wholesaling, price setting, advertising and promotion, public relations, retailing, product
warranties, financing, and more. A marketing strategy is a means by which a marketing goal is to



be achieved, characterized by 1) a specific target market and 2) a marketing program to reach it.
A marketing program is a plan that integrates the marketing mix to provide a good, or service to
prospective customers. The elements of the marketing mix, usually called the 4 Ps, are as follows:
& Product: a good, a service, or an idea to satisfy the consumer’s needs; & Price: what is exchanged
for the product; & Promotion: a means of communication between the seller and buyer; & Place :
a means of getting the product into the consumer’s hands. Product (service) is often connected
with development of a new product or service, searching the potential markets, and, finally,
introduction it to the market. Target market selection is the most important task for any firm. A
successful marketing mix depends on the knowledge about consumers and their buying habits,
gained through market research as well as correct identification of thetarget market. Market
research estimates the demand for specific products and services, describes the characteristics of
probable customers, and measures potential sales. Marketing research studies people as buyers and
sellers, examining their habits, attitudes, preferences, dislikes, and purchasing power and almost
every aspect of the 70 seller-buyer relationship. It also investigates distribution systems, pricing,
promotion, product design, packaging, brand names, etc. Price is the most changeable of value for
something else. There are three pricing options the company may take: above, with or below the
prices its competitor are charging. For example, if the average price for blue jeans is $ 50, a
company that charges $ 50, has priced with the market , a company that charges $ 47 has priced
below the market, and a company that charged $ 53 has priced above the market. Most companies
price with the market, selling their goods and services for average prices established by major
producers in the industry known as price leaders. Placement involves getting the product or service
to the customer. This takes place through the channels of distribution. A common channel of
distribution is: Manufacturer * wholesaler * retailer*customer. Promotion includes all kinds of
communication with individuals, groups, or organizations to directly or indirectly facilitate
exchange by informing and persuading them to accept an organization product or service. There
are two major ways promotion occurs: through personal selling, as in a store; and through
advertising, as in a newspaper. One should distinguish advertising campaign which can be
developed by personnel within the firm or in conjuctions with advertising agencies, and publicity.
That is the means of communication transmitted through a mass media at no charge.

Jlireparypa: SArens '.I1. "Anrmnificekka moBa" ¢.55

JonaTkoBa JIiTeDaTVDaZ CJIOBHUKHU

Bumoru g0 3#a#b. CTyI€HTH TOBWHHI 3HATH

- ICKCUKY 3 TEMH;

- OCHOBHI MOHSATTSI 31 CNIEL1AILHOCTI, MEHEI)KMEHTY, MapKETHHTY, EKOHOMIKH TOILIO;

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTH4HI, JIGKCHYHI ¥ CTHIICTUYHI OCOOJMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBIIATH 1IHO3EMHOIO MOBOIO;

-3HaTU OCOOJIMBOCTI MEpeKaay; BMITH MepeKiIaJaTH OPUTIHAIbHI TEKCTHU 31 CIIOBHUKOM 1 0e3
HBOT'O, PO3YMITH 3MICT ITPOYUTAHOTO.

3anuTaHHs JUJI CAMOKOHTPOJIIO:
1.What is marketing? 2. What are the elements of marketing? 3. What kind of decisions is required
to implement a marketing strategy? 4. What is the “marketing mix”? 5. Why are firms becoming
more custom-oriented? 6. What does a firm usually carry out before it introduces a product onto
the market?.
dopma KOHTPOJIIO:

1. YcHuii onwur.




CAMOCTIHHA POBOTA Ne 21
TEMA : MDKHAPO/IHA TOPT'IBJIA

3aBraHHsl.
Ilpouumaiime i nepexknadims mexcm. CKIa0imb NIAH 00 MEKCMY [ NePeKatiCims o2o.

Economics is the study of how society chooses to allocate its scarce resources to the production
of goods and services in order to satisfy unlimited wants. Society makes two kinds of choices:
economy-wide, or macro choices and individual, or micro, choices. The prefixes macro and
micro come from the Greek words meaning “large” and “small,” respectively. Reflecting the
macro and micro perspectives, economics consists of two main branches: macroeconomics and
microeconomics. Macroeconomics is a branch of economics that study the performance,
structure, decision-making, behavior of the whole economies or economic systems instead of
the behavior of individuals, individual firms, or markets (which is the domain of
Microeconomics). It is concerned primarily with the forecasting of national income, through
the analysis of major economic factors that show predictable patterns and trends, and of their
influence on one another. These factors include level of employment/unemployment, gross
national product (GNP), balance 21 of payments position, and prices (deflation or inflation).
Macroeconomics also covers role of fiscal and monetary policies, economic growth, and
determination of consumption and investment levels. This includes national, regional, and
global economies. While macroeconomics is a broad field of study, there are two areas of
research that are emblematic of the discipline: the attempt to understand the causes and
consequences of short-run fluctuations in national income (the business cycle), and the attempt
to understand the determinants of long-run economic growth (increases in national income).
Macroeconomic models and their forecasts are used by governments to assist in the
development and evaluation of economic policy. Macroeconomics encompasses a variety of
concepts and variables, but there are three central topics for macroeconomic research.
Macroeconomic theories usually relate the phenomena of output, unemployment, and inflation.
Outside of macroeconomic theory, these topics are also important to all economic agents
including workers, consumers, and producers. Microeconomics, on the other hand, is the
branch of economics that is primarily focused on the actions of individual agents, such as firms
and consumers, and how their behaviour determines prices and quantities in specific markets.
One of the goals of microeconomics is to analyse market mechanisms that establish relative
prices among goods and services and the allocation of limited resources among many
alternative uses. Microeconomics analyses market failure, where markets fail to produce
efficient results, as well as describing the theoretical conditions needed for perfect competition,
significant fields of study in microeconomics include markets under asymmetric information,
choice under uncertainty, the elasticity of products within the market system. Such analysis
includes the theory of supply and demand. Analysis of change in a single market often proceeds
from the simplifying assumption that relations in other markets remain unchanged, that is,
partial-equilibrium analysis. General-equilibrium theory allows for changes in different
markets and aggregates across all markets, including their movements and interactions toward
equilibrium. Here economists distinguish between Production theories, Opportunity cost,
Economic efficiency, and Production-possibility frontier. In microeconomics, production is
the conversion of inputs into outputs. It is an economic process that uses inputs to create a
commodity for exchange or direct use. Production is a flow and thus a rate of output per period
of time.Inputs used in the production process include such primary factors of production as
labour services, capital (durable produced goods used in production, such as an existing
factory), and land (including natural resources). Other inputs may include intermediate goods



used in production of final goods, such as the steel in a new car. 22 Opportunity cost refers to
the economic cost of production: the value of the next best opportunity foregone. Choices must
be made between desirable yet mutually exclusive actions. It has been described as expressing
«the basic relationship between scarcity and choice»

Jlireparypa: SAtens I'.I1. "Anrmiiicekka moBa" ¢.55

JlonaTkoBa jiTepaTrypa: CJIOBHUKU

Bumoru 10 3HaHb. CTyI€HTH MOBUHHI 3HATH

- JICKCUKY 3 TEMH;

- OCHOBHI MOHATTSI 31 CTIEMIAIbHOCTI, MEHEDKMEHTY, MAPKETUHTY, EKOHOMIKH TOIIO;

- 3HATH OCHOBHI (DOHETHYHI, TpaMaTHU4Hi, JIGKCUYHI ¥ CTHIIICTHYHI OCOOJMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBIIATH 1HO3EMHOIO MOBOIO;

-3HAaTH OCOOJMBOCTI TEpEeKyIaay; BMITH TMEPEKIaJaTH OPHUTIHAJIbHI TEKCTH 31 CJIOBHHKOM 1 0e€3
HBOT'O, PO3YMITH 3MIiCT IPOYUTAHOTO.

3anuTaHHg JJI1 CAMOKOHTPOJIIO:
1.Why do you think the knowledge of macroeconomics and microeconomics is important? 2..
What are the main fields that macroeconomics is concerned about? 3.. Dwell upon the basic
macroeconomic concepts. 4. What is microeconomics? 5. What is the main goal of
microeconomics?
®opma KOHTPOIIO:

1.YcHuii onut.

CAMOCTIHHA POBOTA Ne 22
TEMA : MAPKETUHI TA 35YT ITPOYKLIII

3aB/iaHHs.
1. Ilpouumaiime i nepexnadimo mexcm. Ckaadimv nian 00 meKCmy i NepeKaticimo

11020.
Jlireparypa: Arens '.I1. "Anrmnificekka moBa" ¢.55

JlogaTkoBa HiTeDaTVDaI CJIOBHHUKHU

Bumoru g0 3#a#b. CTyI€HTH TOBUHHI 3HATH

- JIEKCHKY 3 TEMH;

- OCHOBHI MOHATTS 31 CHIELIAJILHOCTI, MEHEIKMEHTY, MApPKETUHT'Y, EKOHOMIKH TOILO;

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTH4HI, JIGKCHUHI ¥ CTHIICTUYHI OCOOJMBOCTI MOBH; BMITH
YUTATU 1 PO3MOBJISITH 1HO3EMHOIO MOBOIO;

-3HaTU OCOOJMBOCTI MEpeKaay; BMITU MepeKiIaJaTH OpUTiHAJIbHI TEKCTH 31 CIOBHHMKOM 1 0e3
HBOT'0, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTadys U CAMOKOHTPOJIIO:

1. 3namu nepexnad maxkux c1080CHONYUEHD:
A definite shape, any attempt, their connection, may show fluid properties, each substance
consists of, the attraction between the molecules

dopma KOHTPOJIIO:




1.YcHu# onur.

CAMOCTIMHA POBOTA Ne 23
TEMA : MAPKETHUHI" MIKC
3aB1aHHS.

Price is the most changeable of value for something else. There are three pricing options
the company may take: above, with or below the prices its competitor are charging. For example,
if the average price for blue jeans is $ 50, a company that charges $ 50, has priced with the market
, @ company that charges $ 47 has priced below the market, and a company that charged $ 53 has
priced above the market. Most companies price with the market, selling their goods and services
for average prices established by major producers in the industry known as price leaders.
Placement involves getting the product or service to the customer. This takes place through the
channels of distribution.

A common channel of distribution is: Manufacturer * wholesaler * retailer*customer.
Promotion includes all kinds of communication with individuals, groups, or organizations to
directly or indirectly facilitate exchange by informing and persuading them to accept an
organization product or service. There are two major ways promotion occurs: through personal
selling, as in a store; and through advertising, as in a newspaper. One should distinguish
advertising campaign which can be developed by personnel within the firm or in conjuctions with
advertising agencies, and publicity. That is the means of communication transmitted through a
mass media at no charge. To implement a marketing program successfully, hundreds of detailed
decisions are often required, such as writing an advertising copy or selecting the amount for
temporary price reductions.

These decisions, called marketing tactics, are detailed day-to-day operational decisions that
must be taken right away. Within the field of economics, two types of marketing are defined:
micromarketing and macromarketing. The former describes the activities of individual firms,
beginning with originating and producing products and ending when the products reach the final
user, the customer.

Macromarketing, by contrast, describes how the whole system of production and
distribution works in a society. Marketing is not confined to profit-making companies that
manufacture products. Doctors, lawyers, hospitals, colleges, museums, and other service
enterprises also engage in marketing. All marketing activities must be oriented toward creating
and sustaining satisfying exchanges. Both the buyer and the seller must be satisfied. The first
should be satisfied with goods, services or ideas obtained in the exchange. The seller should
receive something of value, usually financial reward. All marketing variables are highly
interrelated. Marketing helps companies generate profit, the lifeblood of economy. About half of
each consumer dollar is spent on marketing activities.

Jlitepatypa: Arens I'.I1. "Anrmniiiceka moBa" ¢.55

JdonaTkoBa JIiTeDaTVDaZ CJIOBHHUKH

Bumoru 10 3HaHb. CTyICHTH MOBHHHI 3HATH

- ICKCUKY 3 TEMH;

- OCHOBHI MOHATTS 31 CHENIaIbHOCT1, MEHEIX)KMEHTY, MApKETHHTY, EKOHOMIKH TOIIIO;

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTHYHI, JICKCHYHI ¥ CTHJICTUYHI OCOOJIMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBJISITH 1HO3EMHOIO MOBOIO;




-3HAaTH OCOOJIMBOCTI TEpEeKIaay; BMITH TMEPEKIaJAaTH OPHUTIHAIBbHI TEKCTH 31 CJIOBHHKOM 1 0e€3
HBOT'O, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTaHHg JJI1 CAMOKOHTPOJIIO:
1.Why are firms becoming more custom-oriented? 2. What does a firm usually carry out before it
introduces a product onto the market? 2. What kind of relationship does a marketing research
study? 3. What is the difference between macro- and micromarketing? 4. What does placement
involve? 5.What is the difference between advertising and publicity?
DopMa KOHTPOJIKO:

1.YcHuii onur.

CAMOCTIAHA POBOTA Ne 24
TEMA : BUPOBHUITBO TA INTAHYBAHHA
3aBIaHHS.
Ilpouumaiime i nepexnadims mexcm.
In every market, there are both buyers and sellers. The buyers' willingness to buy a particular good
(at various prices) is referred to as the buyers' demand for that good. The sellers' willingness to
supply a particular good (at various prices) is referred to as the sellers' supply of that good. Almost
every economics event is the product of the interaction of these two laws. The law of supply states:
Other things equal, when the price of a good rises, the quantity supplied of the good also rises.
Convers ely, the law of demand says: other things equal (ceteris paribus in Latin), when the price
of a good rises, the quantity demanded of the good falls. When economists speak of demand,it is
important to keep straight the difference between a change in quantity demanded, and a change in
demand. There is 28 only one reason for a change in the quantity demanded of some good: a
change in its price; however, there are several reasons for a change in demand for the good,
including: 1. Changes in the price of related goods: The demand for a good may be changed by
increases or decreases in the prices of the other, related goods. These related goods are usually
divided “nto two categories called substitutes (for example, butter and margarine) and
complements (for example, shoes and shoelaces). 2. Changes in income: The demand for a good
may also be affected by changes in the incomes of buyers. Normally, as incomes rise, the demand
for a good will usually increase at all prices, and vice versa. Goods for which changes in demand
vary directly with changes in income are called normal goods. There are some goods, however,
for which an increase in income leads to a decrease in demand and a decrease in income leads to
an increase in demand. Goods for which changes in demand vary inversely with changes in income
are called inferior goods. For example, consider meat and bread. As incomes increase, people
demand relatively more meat and relatively less bread, implying that meat may be regarded as a
normal good, and bread may be considered an inferior good. 3. Changes in preferences: As peoples'
preferences for goods and services change over time, the demand for these goods and services will
also shift. For example, as the price for gasoline has risen, automobile buyers have demanded more
fuel-efficient, "economy" cars, and fewer gas-guzzling, "luxury" cars. 4. Changes in expectations:
If buyers expect that they will have a job for many years to come, they will be more willing to
purchase goods such as cars and homes that require payments over a long period of time. If buyers
fear losing their jobs, perhaps because of a adverse economic climate, they will demand fewer
goods requiring long-term payments. The buyers' demand for goods is not the only factor
determining market prices and quantities. The sellers' supply of goods and services also plays a
role in determining market prices and quantities.



Jlireparypa: Stens I'.I1. "Anrmiiicekka moBa" ¢.55

JonaTkoBa J'IiTeDaTVDaZ CJIOBHHUKH

Bumoru 510 3HaHb. CTyIEHTH MOBUHHI 3HATH

- JICKCUKY 3 TEMH;

- OCHOBHI MOHATTSI 31 CTIEMIAIbHOCTI, MEHEDKMEHTY, MAPKETHHTY, EKOHOMIKH TOIIIO;

- 3HATH OCHOBHI (DOHETHYHI, TpaMaTHU4Hi, JICKCUYHI ¥ CTHJIICTHYHI OCOOJMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBIISATH 1HO3EMHOIO MOBOIO;

-3HaTH OCOOJIMBOCTI MEPeKJIaay; BMITH MEPEKIaJaTH OPHUriHAIbHI TEKCTU 31 CJIOBHUKOM 1 06e3
HBOT'O, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTaHHg JJI1 CAMOKOHTPOJIIO:
1.What are the basic laws of economics? 2. What is supply? What does the law of supply say? 3.
What factors affect the amount of the good that sellers are willing and able to sell? 4. What does
the law of demand say? 5. What factors affect the amount of the good that buyers are willing and
able to purchase? 6. What is the equilibrium price?
®opma KOHTPOIIO:

1.YcHuii onur.

CAMOCTIAHA POBOTA Ne 25
TEMA : ®IHAHCHAU
3aBaaHHs.
Ilpouumaiime i nepexnadims mexcm.
People begin to learn about economics when they are still very young. Even before they start
school, they make two very important economic discoveries. They find that there are a lot of things
in the world they want. They also find that they cannot have them all. There is a big gap between
what they want and what they can have. Later, young people learn another lesson. When they
watch television commercials, they discover that there are thousands of things they or their parents
could buy. Gradually, they settle into the two major economic roles: consumer and producer. In
the role of consumer, a person buys goods and services for personal use, not for resale. Consumer
goods are products, such as food, clothing, and cars that satisfy people’s economic needs or wants.
Some consumer goods, such as food, do not last a longtime. Other goods, such as cars or
notebooks, last longer. Sooner or later, consumer goods are used up. Services are actions, such as
haircutting, cleaning, or teaching. Services are used up at the time they are provided. A producer
makes the goods or provides the services that consumers use. A person who shovels snow during
the winter or clerks in a store is providing a service. Students working after school or during the
summer earn money to buy some of the 36 things they want — players, notebooks, or a car. They
are learning about the role of the producer. Capital goods are goods that are used to produce other
items. Tools, machines on a production line, and buildings are examples of capital goods. Some
items can be either capital or consumer goods. The decision on the relative amounts of consumer
and capital goods to produce is very important, for it will shape a country’s economy for years to
come. On the one hand, by creating more capital goods (machines, tools, and factories) the country
is adding to its capital resources. With more capital resources, the country will be able to produce
more consumer goods and services in the future. On the other hand, by deciding to produce more
consumer goods the country will be able to satisfy some of the immediate needs and wants of its
population. You use some products without paying the full price for them. If you swim in a city



swimming pool or play tennis on a public tennis court, you benefit from the taxes paid for the
facilities. Everyone shares in paying for these facilities through taxes. Since not everyone is a
tennis player or a swimmer, many people get no use from such expenditures. The government
provides a wide variety of goods to the public.

Jlireparypa: SAtens I'.I1. "Anrmiiicekka moBa" ¢.55

JlonaTkoBa jiTepaTrypa: CJIOBHUKU

Bumoru 10 3HaHb. CTyI€HTH MOBUHHI 3HATH

- JICKCUKY 3 TEMH;

- OCHOBHI MOHATTSI 31 CTIEMIAIbHOCTI, MEHEDKMEHTY, MAPKETUHTY, EKOHOMIKH TOIIO;

- 3HATH OCHOBHI ()OHETHYHI, TpaMaTHU4Hi, JIEKCUYHI W CTHJIICTHYHI OCOOJIMBOCTI MOBH; BMITH
YUTATH 1 PO3ZMOBJIATH 1HO3EMHOIO MOBOIO;

-3HAaTH OCOOJMBOCTI TEpEeKyIaay; BMITH TMEPEKIaJaTH OPHUTIHAJIbHI TEKCTH 31 CJIOBHHKOM 1 0e€3
HBOT'O, PO3YMITH 3MIiCT IPOYUTAHOTO.

3anuTaHHg JJI1 CAMOKOHTPOJIIO:

1. When did you begin to learn about economics? 2.What important economic discoveries did you
make? 3. What do you think should be done to produce more consumer goods and services?
®opma KOHTPOJIIO:

1.Ycuuii onur.

CAMOCTIMHA POBOTA Ne 26
TEMA : ®IHAHCOBI YCTAHOBU
3aB1aHHS.
Ilpouumaiime i nepexnadime mexcm. CKIadimv NiAH 00 MEKCMY I NepeKaddcimo Uo2o.
Land (or natural resources), labour, capital, and entrepreneurship, these are four generally
recognized factors of production. Of course, in a literal sense anything contributing to the
productive process is a factor of production. However, economists seek to classify all inputs into
a few broad categories, so standard usage refers to the categories themselves as factors. Before the
twentieth century, only three factors making up the "classical triad" were recognized: land, labour,
and capital. Entrepreneurship is a fairly recent addition. Factors of production are economic
resources used in the production of goods, including natural, man-made, and human resources.
They may be broken down into two broad categories: (1) property resources, specifically capital
and land; and (2) human resources, specifically labour and entrepreneurial ability. To an
economist, land is the fundamental natural resource that is used in production. This resource
includes water, forests, oil, gas, and mineral deposits. These resources are rapidly becoming scarce.
Land resources, which include natural resources above, on, and below the soil, are distinguished
by the fact that man cannot make them. contribution to production of non-human resources as
found in their original, unimproved form. In economic theory, the term”capital” refers to goods
and money used to produce more goods and money. Classifications of capital vary with the
purpose of the classification. The most general distinction is the one made between physical,
financial and human capital. Physical capital is machinery, tools, buildings, transportation and
distribution facilities, raw materials; bonds, stocks, available bank balances are included in the
financial capital. They both make a great contribution in production. To group capital into fixed
capital and circulating capital is common practice. The former refers to means of production such



as land, buildings, machinery and various equipment. They are durable, that is, they participate in
the production process over several years. Circulating capital includes both non-renewable goods,
such as raw material and fuel, and the funds required to pay wages and other claims against the
enterprise. Non-renewable goods are used up in one production cycle and their value is fully
transferred to the final product. Human capital is knowledge that contributes “know-how” to
production. It is increased by research and disseminated through education. Investment in human
capital results in new, technically improved, products and production process which 42 improve
economic efficiency. Like physical capital, human capital is important enough to be an indicator
of economic development of a nation.

Jlireparypa: SAtens '.I1. "Anrmiiicekka moBa" ¢.55

JlomaTkoBa J'IiTCDaTVDaZ CJIOBHHUKH

Bumoru 10 3HaHb. CTyI€HTH MOBUHHI 3HATH

- JICKCUKY 3 TEMH;

- OCHOBHI MOHATTSI 31 CMEMIAIbHOCTI, MEHEDKMEHTY, MAPKETUHTY, EKOHOMIKH TOIIO;

- 3HATH OCHOBHI ()OHETHYHI, TpaMaTHU4Hi, JICKCHYHI ¥ CTHIIICTUYHI OCOOJIMBOCTI MOBH;, BMITH
YUTATH 1 PO3MOBIISATH 1HO3EMHOIO MOBOIO;

-3HAaTH OCOOJMBOCTI TEpeKIaay; BMITH MEPEKIaJaTH OPHUTiHAIbHI TEKCTH 31 CJIOBHHKOM 1 0e3
HBOT'O, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTaHHg JJI1 CAMOKOHTPOJIIO:

1.What resources are used to produce goods and services? 2. Why is it important to study factors
of production? 3. Name the factors of production 4. Characterize each factor of production 5. What
is land — a soil, a natural resource or an economic factor?

dopma KOHTPOJIIO:

1.YcHui onur.

CAMOCTIMHA POBOTA Ne 27

TEMA : ®IHAHCOBUI MEHEJDKMEHT

3aBaaHHs.

Ilpoyumaiime i nepexknadimo mexkcm. CKaadimv naan 00 mekcmy i nepexaxdcimo ii02o.
Those who use them pay for most goods and services. However, people enjoy some kinds of goods
and services without paying the full price. Economists call them public goods. Public goods are
goods and services used collectively and often paid for through the government. Public schools,
highways, and police protection are examples of public goods. Public goods benefit many people
at once, even those who do not pay for it. A person can use the local park without preventing others
from using it. All can swim at a public beach. Everyone benefits from the country’s system of
national defense. Choosing Public or Private Goods Private companies could provide most public
goods. Schools, hospitals, and parks are examples of products that both government and private
companies provide. Some people believe, in fact, that private companies should supply more of
these items. Some people think that the government could better provide some private goods that
the market system now supplies. One example is health care. Those who support a national health
care plan claim that more people would have access to better care if the government offered and
largely paid for it. Funds could be raised through some system of taxation. If health care were a



public good, poor people would have a chance to achieve a standard of care similar to that of
wealthy people. Equality is one reason why education is a public good. 37 These examples show
that the line between public goods and private goods is not always easy to draw.

Jlireparypa: Arens '.I1. "Anrmiiicekka moBa" ¢.55

JlomaTkoBa J'IiTe]f)aTVDa: CJIOBHUKHU

Bumoru g0 3#a#b. CTyI€HTH TOBWHHI 3HATH

- JIEKCHUKY 3 TEMH;

- OCHOBHI MOHATTS 31 CNIEL1AJILHOCTI, MEHEIKMEHTY, MApPKETUHTY, €EKOHOMIKH TOILO;

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTU4HI, JICKCUYHI ¥ CTHJIICTUYHI OCOOTMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBJISITH 1HO3EMHOIO MOBOIO;

-3HaTU OCOOJMBOCTI MEpeKaay; BMITH MepeKiIaJaTH OpUTiHAIbHI TEKCTHU 31 CIIOBHUKOM 1 0e3
HBOT'0, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTaHHs JUI CAMOKOHTPOJIIO:

1.What products can be used without paying the full price for them? 2. What is the difference
between public and private goods?.

dopMa KOHTPOJIIO:

1.Ycuuit onur.

CAMOCTIAHA POBOTA Ne 28
TEMA : TPOILIOBUI PUHOK
3aBIaHHS.
Ilpouumaiime i nepexnadime mexcm. CKIadimv NiaH 00 MEKCMY I NepeKadicimo 1o2o.
It is common, in economics, to understand labour as an effort needed to satisfy human needs. It is
one of the three leading elements of production. Labour has a variety of functions: production of
raw materials, manufacturing of final products, transferring things from one place to another,
management of production, and services like the ones rendered physicians and teachers. One can
classify labour into productive and unproductive. The former produces physical objects having
utility. The latter is useful but does not produce material wealth. Labour of musician is an example.
Unlike other factors of production, for example capital, once workers are employed, their
efficiency can vary greatly with organization of work andtheir motivation. Demand for labour is
influenced by the demand for goods produced by workers, the proportion of wages in total
production costs, etc. The supply of labour depends upon the size of population, geographic
mobility, skills, education level (human capital), etc. Workers supply labour either individually or
through trade unions. If demand for supply of labour is not in equilibrium, there is unemployment.
The rate of unemployment is a percentage of the total labour force without a job. It is desirable for
an economy to have the lowest possible unemployment rate and to achieve higher employment as
neither full use of resources nor maximum level of output can be achieved in an economy having
unemployment. A subject taught in many high schools and colleges, entrepreneurship is actually
defined as "the state of being an entrepreneur."” An entrepreneur is an individual who owns,
organizes, and manages a business and, in so doing, assumes the risk of either making a profit or
losing the investment. For any business to be successful, an adequate level of funding must be
furnished. The amount needed varies according to the scope and nature of the business. Another
key factor in the success of an entrepreneurial organization is planning, including planning for the



marketing, management, and financial aspects of the business. From a personal perspective,
becoming an entrepreneur is not a simple task. It certainly has its drawbacks. However, it can also
be quite rewarding. Entrepreneurial ability also is known as enterprise. Entrepreneurs have four
basic functions. First, they take initiative in using the resources of land, capital, and labour to
produce goods and services. Second, entrepreneurs make basic business policy decisions. Third,
they develop innovative new products, productive techniques, and forms of business organization.
Finally, entrepreneurs bear the risk. In addition to time, effort, and business reputation, they risk
their own personal funds, as well as those of associates and stockholders. 43 Factors of production
are combined together in different proportions in order to produce output. It is assumed in
economics that one should choose the combination of factors which minimizes the cost of
production and increases profits.

Jlitepatypa: Arens I'.I1. "Anrmiiicekka moBa" ¢.55

JonaTkoBa HiTeDaTVDaI CJIOBHHUKH

Bumoru 10 3Hanb. CTyI€HTH TOBUHHI 3HATH

- IGKCUKY 3 TEMU;

- OCHOBHI TTOHATTS 31 CHEIIaIbHOCTI, MEHEKMEHTY, MAPKETHHTY, €KOHOMIKH TOIIIO;

- 3HATU OCHOBHI ()OHETHYHI, TpaMaTU4Hi, JICKCUYHI ¥ CTHJIICTHYHI OCOOJMBOCTI MOBH; BMITH
YUTATU 1 PO3MOBJISTH 1IHO3€MHOIO MOBOIO;

-3HaTH OCOOJIMBOCTI MEPEKIaay; BMITU NMEPEKIaJaTH OpPHUriHAIbHI TEKCTU 31 CJIOBHHUKOM 1 0€3
HBOTO, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTaHHS IS CAMOKOHTPOJIIO:
. 1.Could you give a definition of capital? 2. How is labour classified? 3. What is demand for
labour influenced by? 4. What is entrepreneurship? 5.What abilities are generally considered to be
entrepreneurial?.
dopma KOHTPOJIIO:

1.YcHuii onur.

CAMOCTIMHA POBOTA Ne 29
TEMA : PUHKH L[IHHUX IIAIIEPIB

3aBIaHHS.
IIlpouumatime i nepexnadims mexcm.

The survival of any society depends on its ability to provide food, clothing and shelter for its
people. Since these societies are also faced with scarcity decisions concerning What, How and for
Whom to produce must be made.

All societies have something else in common. They have an economic system or an organized
way of providing for the wants and needs of their people. The way in which these decisions are
made will determine the type of economic system they have. There are three major kinds of
economic systems: traditional, command and market.

In a society with a traditional economy nearly all economic activity is the result of ritual and

custom. Habit and custom also prescribe most social behaviourl. Individuals are not free to make
decisions based on what they want or would like to have. Instead, their roles are defined. They
know what goods and services will be produced, how to produce them, and how such goods and
services will be distributed.

An example of traditional economy is the society of polar eskimo? of the last century. For
generations, parents taught their children how to survive in a harsh climate, make tools, fish and
hunt. Their children, in turn, taught these skills to the next generation. The main advantage of the



traditional economy is that everyone has a role in it. This helps keep economic life stable and
community life continuous. The main disadvantage of the traditional economy is that it tends to

discourage3 new ideas and even punishes people for breaking rules or doing things differently. So
it tends to be stagnant# or fails to grow over time®.

Jlireparypa: SAtens I'.I1. "Anrmiiiceka moBa" ¢.55

JdonaTkoBa J'IiTeDaTVDaI CJIOBHHUKH

Bumoru 110 3HaHb. CTyI€HTH TOBUHHI 3HATH

- JICKCUKY 3 TEMH;

- OCHOBHI MOHATTSI 31 CHEMIalIbHOCTi, MEHEIPKMEHTY, MApPKETUHTY, EKOHOMIKH TOIIIO;

- 3HATH OCHOBHI (DOHETHYHI, TpaMaTU4Hi, JIGKCUYHI ¥ CTHJIICTHYHI OCOOJMBOCTI MOBH; BMITH
YUTATU 1 PO3MOBIISITH 1HO3EMHOIO MOBOIO;

-3HaTH OCOOJIMBOCTI MEPEeKIaay; BMITH NMEPEKIaJaTH OpPHUriHAIbHI TEKCTU 31 CIOBHHKOM 1 0e3
HBOTO, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTaHHA JJI1 CAMOKOHTPOJIIO:

1. What does the survival of any society depend on? 2. What are all societies faced with? 3. What
have all societies in common? 4. What determines the type of economic system? 5. What are the
major kinds of economic systems? 6. What prescribes most social behaviour? 7. What is the role
of individuals in a traditional economy? 8. What did polar eskimo teach their children? 9. What is
the main advantage/disadvantage of the traditional economy?.

dopma KOHTPOJIIO:

1VYcHuii onur.

CAMOCTIMHA POBOTA Ne 30
TEMA : PMHKU TA BIZICOTKOBI CTABKU

3aBJIaHHS.
1. Ilpouumaiime i nepekiadimv mekcm.

Other societies have a command economy — one where a central authority makes most of the
What, How and for Whom decisions.

Economic decisions are made at the top and people are expected to go along withl choices
made by their leaders. It means that major economic choices are made by the government. It
decides goals for the economy and determines needs and production quotas for major industries.

If the planning body wants to stress growth of heavy manufacturing, it can shift resources? from
consumer goods to that sector. Or, if it wants to strengthen national defence, it can direct resources
from consumer goods or heavy manufacturing to the production of military equipment and supplies.

The major advantage of a command system is that it can change direction drastically in a
relatively short time. The major disadvantage of the command system is that it does not always
meet the wants and needs of individuals.

The second disadvantage of the command economy is the lack of incentives3 that encourage
people to work hard. In most command economies today workers with different degrees of

responsibility receive similar wages. In addition#, people seldom lose their jobs regardless of® the
quality of their work. As a result, there is a tendency for some to work just hard enough to fill
production quotas set by planners.

The command economy requires a large decision-making bureaucracy. Many clerks, planners,
and others are needed to operate the system. As a result, most decisions cannot be made until a
number of people are consulted, or a large amount of paperwork is processed. This causes



production costs® to increase and decision-making to slow down. Thus, a command system does
not have the flexibility to deal with day-to-day problems.

Jlitepatypa: Arens I'.I1. "Anrmiiiceka moBa" ¢.55

JlogaTkoBa JiTepaTrypa: CIOBHUKH

Bumoru g0 3#a#b. CTyI€HTH TOBWHHI 3HATH

- JIGKCHKY 3 TEMH;

- OCHOBHI MOHSATTS 31 CIIEU1AJILHOCTI, MEHEIKMEHTY, MApPKETUHT'Y, EKOHOMIKH TOILO;

- 3HaTH OCHOBHI (DOHETHYHI, TpaMaTH4HI, JIGKCHYHI ¥ CTHJIICTUYHI OCOOJMBOCTI MOBH; BMITH
YUTATH 1 PO3MOBJISITH 1HO3EMHOIO MOBOIO;

-3HaTU OCOOJMBOCTI MEpeKaay; BMITU MEpeKiIaJaTH OPUTiIHAJIbHI TEKCTH 31 CIOBHHKOM 1 0e3
HBOT'0, PO3YMITH 3MICT IPOYUTAHOTO.

3anuTa"Hs U1 CAMOKOHTPOJIIO:
1. Who makes most of What, How and for Whom decisions in a command economy? 2. Who
determines needs and production quotas for major industries? 3. What is the major advantage
of a command system? 4. What disadvantages does the command economy have? 5. What
does the command economy require? 6. The command system doesn’t have the flexibility
to deal with day-to-day problems, does it?

dopMa KOHTPOJIIO:
1.Vcuuii onurt.




KPUTEPII OLIHIOBAHHS BUKOHAHHSI CAMOCTIMHOI POBOTH
Tabnuus 4.1 - Kpurepii omiHIOBaHHS! BAKOHAHHSI CaMOCTIHHOT poOOTH CTY/IEHTIB

. Kpurepii oniHloBaHHsI BUKOHAHHA caMOCTiiiHoi po0oTH
Pisenn
HaBYAJIbHUX Ouinka .
1OCSITHEHE NHCbMO TOBOPiHHS
CryneHT BMi€ mucatu CTyaeHT BMi€ po3ITi3HABATH Ta YATATH
MPOCTi HETIOLIUPEH] OKpeMi MPOCTi HEMOIUPEH] peueHHs Ha
= pEUCeHHS BIATIOBIHO 0 | OCHOBI MaTepiaiy, 0 BUBYABCSI.
% KOMyHiKaTuBHOI 3afa4i | CTyIEeHT BUKOPHUCTOBY€E B MOBJICHHI
E 2 TpOTe 3MicT NPOCTI HEMOMIMPEH] PEUEHHS 3 OMOPOIO
z MOB1IOMJICHHS Ha 3pa30K, Ma€ TPYIHOLIl y BUPILIEHH]
= HEIOCTaTHIH 32 00CATOM | TIOCTaBICHOTO KOMYHIKaTHBHOTO
= IUISL PO3KPUTTSI TEMH Ta | 3aBAAHHS B CUTYallisX Ha 3aJlaHy TeMY,
iHpOpMAaTUBHO Jomyckae (poHeTUYH] MOMMIIKH.
HaCHYCHUIL.
CryneHT po3ymie CryneHT BMi€ YUTaTH 3 TOBHUM
OCHOBHUI1 3MiCT PO3YMIHHSIM TEKCTH, SIKi MOXKYTb MICTHTH
MOBJICHHSI, SIK€ MOKE MEBHY KUTBKICTh HE3HAMOMHUX CITiB, TIPO
MICTHUTH TIEBHY 3HAUEHHS SIKUX MOJKHA 3]10TalaTHCS.
s KUTBKICTh HE3HAHOMUX YMie 3HAXOAUTH HEOOXimHy iH(pOpMaIlito
= CIIiB, PO 3HAUEHHSA SIKUX | Y BUIIALI OLIHOYHUX CYIKEHb, OIUCY,
% 3 MOJKHA 30TaaTUCs, a apryMeHTAIlil 3a YMOBH, 1110 B TEKCTax
© TaKOXX CIpUiMae BUKOPHUCTOBY€ETHCS 3HAOMUI MOBHUI
= OCHOBHHI 3MiCT Mmatepian. CTyIeHT YIeBHEHO
MOBiIOMJICHB Ta PO3MOYNHAE, MIATPUMYE, BiTHOBIIIOE Ta
¢dakTruHy iHQOpMaIlif0, | 3aKiHUY€e PO3MOBY y BiIIOBIHOCTI 3
Ha/IaHy y TIOBIIOMIIEHHI. | MOBJICHHEBOIO CUTYAIII€IO.
Crynent Bmie Harucatd | CTyZEHT BMI€ JIOTIYHO BUCIIOBITFOBATUCS
MOBiJOMJICHHS Ha y MeXax BUBUCHHUX TeM, IlepeJaBaTu
3aIlporo-HOBaHy TEMY, OCHOBHUH 3MICT MPOYUTAHOTO, TIOYYTOTO
.’E JOTTYCKAIOYH PSIJT abo mobadeHoro, mATpUMyBaTH Oeciny,
= op¢orpadiuHux BXKHMBaIOYH PO3TOPHYTI PEILTIKH, Y
§ 4 IIOMUIIOK, SIK1 HE . BiJINIOBITHOCTI 3 KOMYHIKAaTHBHAM .
S¢ YTPYAHIOIOTH PO3YMiHHS | 3aBAaHHSIM BUKOPUCTOBYE JICKCHYHI
=] iHdopmartii, y po6ori OJIVHHIII 1 TPAMAaTHYHI CTPYKTYPH, HE
BXHTO 1JiOMaTHYHI J0ITycKae (POHETUIHUX TTOMUIIOK.
3BOPOTH, 3'€THYBaITbHI
KJTiIe.
Crynent BMie HagaTu B | CTyAEHT BMi€ YUTATH TEKCTH, aHANI3YeE 1X
MMMCEMOBOMY BUTJISI 1 pOOUTH BUCHOBKH, TTOPIBHIOE OTPUMAHY
iHpopMaLito y iH(poOpMalLito 3 BIaCHUM J10cBigoM. B
BIJIITOBITHOCTI 3 ITIOBHOMY 00CS31 pO3yMi€ TeMy
= KOMYHIKaTHBHUM MPOYUTAHOTO TEKCTY Pi3HOTO PiBHS
g 3aBIAHHSM, ckiagaocTi. CTyACHT BMI€E JIOTI9HO i B
§ 5 BUCIIOBITIIOIOYH BJIacHE 3a/IaHOMY o0cs131 moOymyBatu
& CTaBJICHHS JIO MOHOJIOTiYHE BHUCJIOBIIIOBAHHS Ta
> Mpo0OJIeMu, TIPY LOMY | A1aJIOTiYHY B3aEMO/IiI0, BAKOPUCTOBYIOUH
= MIPaBUILHO rpaMaTu4Hi CTPYKTYPH 1 JIKCHUH1
BUKOPHCTOBYIOUH OJIMHMUIII Y BiATIOBIAHOCTI 110
JIEKCHYHI OQUHULII Ta KOMYHIKATMBHOTO 3aBJIaHHS, HE
rpaMaTuyHi CTPYKTYpH. | IOIyCKalO4H MPU IbOMY (POHETHUHHUX
MTOMUJIOK.
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